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& | FILOZOFIJA MEDIJA

O nasim upozorenjima na vaznost promisljanja i reguliranja sustava
medijskog posredovanja govore tekstovi naSeg elektronickog ¢asopisa In
medias res, tekstovi pet zbornika znanstvenih radova (Mediji i javnost,
Buduénost medija, Kreativnost i mediji, Mitologija i imaginacija, te Mediji
1 istina koji ¢e iz tiska izaéi u vrijeme ovogodi$njeg simpozija), stotinjak
video snimaka izlaganja s nasih simpozija, 65.000 pregleda tekstova s
nasih simpozija na Hrcku, tisuce zainteresiranih za izravne prijenose nasih
simpozija live streamingom kao i sve veci broj znanstvenika 1 znanstvenih
institucija koji se uklju¢uju u promisljanje medija ‘pod kiSobranom’ filozofije
medija.

U sredistu su naseg interesa mediji. Ukoliko u ¢asopisu ili u zbornicima
pogledate radove s dosadasnjih simpozija, lakse ¢ete se odluciti za iskorak i
otvaranje novih dimenzija promisljanja. Sve je medij, ali medij nije ine smije
biti sve. Zato nam je potrebna kriti¢ki orijentirana misao interdisciplinarnog
usmjerenja, potrebni su na radovi koji ¢e zasjeci u tamnu stranu medijskog
posredovanja te koji ¢e upozoriti na pogubnost pasivnog prihvacanja sustava
¢iji je osnovni cilj (uz stvaranje profita) upravo proizvodnja pasivnosti.
Dobrodoslicu stoga unaprijed iskazujemo filozofima, komunikolozima, PR-
ovcima, pedagozima, teolozima, didakti¢arima, umjetnicima, znanstvenicima
prirodnih, drustvenih i humanistickih usmjerenja, prakti¢arima medija,
studentima doktorskih studija (ukoliko njihova tema dodiruje podrucje
medija)...

Skup ¢e se odrzati u srijedu, ¢etvrtak i petak 19., 20. i 21. 9. Subota
22.9. je dan za druzenje, slavlje, ¢aSicu, rostilj, razgovor o raznim novim
inicijativama — u Filozofskoj ku¢i Xantipa (koja je smjeStena u jednom od
najzelenijih nedirnutih dijelova prirode Zagreba).

Za programski i organizacijski odbor
Izv. prof. Sead Ali¢
Prof. dr. Marin Milkovi¢



¥ | THE PHILOSOPHY OF MEDIA

The importance of reflecting and regulating the system of mediation in the
media is evidenced by our electronic journal In medias res, five scientific
journals (Media and Publicity, The Future of the Media, Creativity and the
Media, Mythology and Imagination, and Media and Truth, all of which will
be in print by this year’s symposium), some hundred video clips from our
symposiums, 65,000 views of papers from our symposia on hrcak.srce.hr,
and the thousands interested in live streams of our symposiums, in addition
to an increasing number of scientists and science institutions getting involved
in reflecting on the media under the umbrella of the philosophy of media.

Media are at the heart of our interest. If you take a look at the papers from
previous symposiums in our journal or conference proceedings, you will
find it easier to decide how to move forward and create new dimensions of
reflection. Everything is a medium, but the medium is not and cannot be
everything. That is why we need critically-oriented interdisciplinary ideas
and papers investigating the dark side of mediation in the media so as to
warn of the disaster of the passive acceptance of a system whose primary
goal (alongside profit creation) is the production of said passivity.

We welcome philosophers, communication scientists, public relations
specialists, pedagogues, theologians, didacts, artists, scholars from the fields
of natural and social sciences and humanities, media practitioners, doctoral
students (in case their subject deals with the media), etc...

The event will be held in September, on Wednesday the 19th, Thursday
the 20th and Friday the 21st. Saturday the 22nd is reserved for socializing,
celebration, having drinks and barbecue, and discussing various new
initiatives at Filozofska kuc¢a Xantipa (House of Philosophy Xantipa), located
in one of the greenest parts of untouched nature in the city of Zagreb.

Program and Organizing Committee
Assoc. Prof. Sead Ali¢
Prof. Marin Milkovi¢, PhD



Program / Programme Srijeda / Wednesday 19. 9. 2018.

Raspored predavanja / Lectures

9:00- Otvaranje simpozija
10: 00 Prijave i preuzimanja akreditacija, pozdravni
govori, uvodno pojasnjenje o radu skupa
10:00-11:20 Predsjedava / Chairperson:
Suzana Marjanié¢

10: 00 — SEAD ALIC

10: 20 (Hrvatska / Croatia)
Muzika — umjetnost, simbol ili medij /
Music — Art, Symbol or Media

10:20- JURE VUJIC

10 : 40 (Hrvatska / Croatia)
Geopolitika numerickog prostora i vladavina algoritama
/ Geopolitics of Numerical Space and Rule Algorithms

10 : 40 - GLORIJA MAVRINAC

11:00 (Hrvatska / Croatia)
Pozapadnjivanje i kolonizacija africkog uma
posredstvom medija /
Westernization and Colonization of African Mind
Through Media

11:00- LUKA JANES

11:20 (Hrvatska / Croatia)

Zivot kao medij smrti? /
Life as The Media of Death?

Pauza / Break
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Program / Programme Srijeda / Wednesday 19. 9. 2018.
Raspored predavanja / Lectures

11:30-12:50 Predsjedava / Chairperson:
Luka Janes

11:30 - NINA OZEGOVIC

11:50 (Hrvatska / Croatia)

Neprofitni mediji — izmedu drzave, trzista i
crowdfundinga /

Non-Profit Media: Between the State, the Market and
Crowdfunding

11:50— 7ZELJKA BAGARIC i ANTONIJA MANDIC
12:10 (Hrvatska / Croatia)

Istina, mediji i zilet zica: migranti u hrvatskom
medijskom krajoliku /

Truth, Media and Razor-Wire: Migrants in Croatian
Media Landscape

12:10- MARIJA GEIGER ZEMAN, MIRELA HOLY, PETRA
12:30 KRPAN i ZDENKO ZEMAN

(Hrvatska / Croatia)

Od ,,seksualne provokatorice™ do borkinje protiv
orodovljenog ageizma: mo¢ i granice aktivizma slavnih
/ From ,,Sexual Provocateur” To Fighter Against
Gendered Ageism: Power and Boundaries of Celebrity

Activism
12:30 - VELJKO ZVAN
12:50 (Hrvatska / Croatia)

Sezdesete danas /
The Sixties Today

Pauza / Break
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Program / Programme Srijeda / Wednesday 19. 9. 2018.

13:00-14:40 Predsjedava / Chairperson:

Zeljka Bagari¢
13:00 - KRESIMIR KATUSIC
13:20 (Hrvatska / Croatia)
»Spona” /
,.Nexus”
13:20— LIDIJA FISTREK
13:40 (Hrvatska / Croatia)

Mediji i umjetnost — Performativni video u
Memorijalnoj zbirci Jozo Kljakovic /

Media and Arts — A Performance Video in Jozo
Kljakovi¢ Memorial Collection

13:40 - IVAN BES

14: 00 (Hrvatska / Croatia)

Tehno-medijska ekstaza prikrivanja straha od nistine i
ravnodusnosti prirode /

Techno-media Ecstasy concealing the Fear of
Nothingnes and Indifference of Nature

14:00 - IVA PASKA

14:20 (Hrvatska / Croatia)

Doba slike i njegove implikacije /
Age of Images and its Implications

14:20 - IVA BRCIC

14 : 40 (Hrvatska / Croatia)

Virtualna socijalizacija - studija slu¢aja vokaloida
Hatsune Miku / Virtual Socialization - Case Study
Vocaloid Hatsune Miku

Pauza / Break
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Program / Programme Srijeda / Wednesday 19. 9. 2018.

14:50-16:10 Predsjedava / Chairperson:
Ivan Bes

14:50 - RUZICA CICAK-CHAND

15:10 (Hrvatska / Croatia)

Spoznaja i oslobodenje u indijskoj filozofskoj tradiciji /
Cognition and Liberation in Indian Philosophical

Tradition
15:10- ZORAN HERCIGONJA
15:30 (Hrvatska / Croatia)

Internet i digitalni mediji kao dionici u procesu
formiranja osobnosti djeteta /

Internet and Digital Media as Participants in the
Process of Children Personality Formation

15:30- SUZANA MARJANIC

15:50 (Hrvatska / Croatia)

Medijska slika svijeta o globalnom zagrijavanju ili “Is
the Earth Fucked?” (Brad Werner) /

The Media Image of the World on Global Warming, or
“Is the Earth Fucked?”” (Brad Werner)

15:50 - TIHONI BRCIC

16:10 (Hrvatska / Croatia)

Interaktivni film — odgovor na pasivnost medija /
Interactive Movie — a response to Passivity of the
Medium
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Program / Programme Cetvrtak / Thursday 20. 9. 2018.

Raspored predavanja / Lectures

9:00-10:40 Predsjedava / Chairperson:

Silva Kalci¢
9:00- KRUNOSLAV LUCIC
9:20 (Hrvatska / Croatia)
Razumijevanje medija u ranoj i klasi¢noj teoriji filma /
Understanding Medium in the Early and Classical Film
Theory
9:20— RONI RENGEL
9:40 (Hrvatska / Croatia)
Film i kontroverze — ¢itanje konteksta /
Film and Controversy — reading the Context
9:40 - DARIO VUGER
10: 00 (Hrvatska / Croatia)
Doba filma svijeta: Guy Debord i obrana ideje Drustva
spektakla / The Age of World Film: Guy Debord
and the defence of the Notion of The Society of the
Spectacle
10:00 - ANA MARTINOLI
10:20 (Srbija / Serbia)
Muzicki program radija B92 i kultura otpora u Srbiji
— muzika kao alat drustvene provokacije i gradanske
mobilizacije / Radio B92 Music Program and Culture
of Resistance in Serbia — Music as a Tool of Social
Provocation and Mobilization
10:20 - BERISLAV SIPUS
10 : 40 (Hrvatska / Croatia)
Glazba i druge umjetnosti /
Music and Other Arts
Pauza / Break
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Program / Programme Cetvrtak / Thursday 20. 9. 2018.

Raspored predavanja / Lectures

10:50-12:30 Predsjedava / Chairperson:
Krunoslav Luci¢

10:50 - SILVA KALCIC

11:10 (Hrvatska / Croatia)

Referencijalni simbolizam i semioticki aspekt djela
umyjetnosti i dizajna /

Referential Symbolism and Semiotic Aspect of works

of Art and Design
11:10- DAMIR BRALIC
11:30 (Hrvatska / Croatia)
Filozofija i dizajn /
Philosophy and Design
11:30 - IVO ALEBIC
11:50 (Hrvatska / Croatia)

Dionizijsko kazaliste kao medij filozofije /
Dionysian Theatre as Media of Philosophy

11:50 - MARIO GIGOVIC

12:10 (Hrvatska / Croatia)

Modeli razvoja publike kazali$ne publike u
turbulentnim vremenima /

Theater audience Development Models during
Turbulent Times

12:10 - MAJA RISTIC

12:30 (Srbija / Serbia)

Primenjeno pozoriste VS novi mediji /
Applied Theatre VS New Media

Pauza / Break
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Program / Programme Cetvrtak / Thursday 20. 9. 2018.

12:40-14:20 Predsjedava / Chairperson:
Ivancica Slunjski

12:40 - LJUBICA ANDELKOVIC DZAMBIC

13 : 00 (Hrvatska / Croatia)

Transmisija urbane legende/predaje od usmenog
prenoSenja do mainstream medija: ideologija zavodenja
na primjeru medijskog pracenja Satana Panonskog

u Casopisu Globus 1990-ih / Transmission of Urban
Legends from Oral Tradition to Mainstream Media: the
Seduction Ideology on the Example of Media Coverage
of Satan Panonski in the Globus Magazine in the 1990s

13:00 - MARKO GRBA

13:20 (Hrvatska / Croatia)

Filozofski, fizicki i medijski elektron /
Philosophical, Physical and Media Electron

13:20- SPOMENKA MARTIC

13 : 40 (Hrvatska / Croatia)

Iskustva zapoc€injanja programa filozofske prakse u
Kninu, filozofije s djecom i filozofskog cafea /

The experience of starting a Philosophical Practice
Programs in Knin, Philosophy with Children and

Philosophical Cafe
13:40 - RAJKA SVRLIUGA
14:00 (Hrvatska / Croatia)

Popularni mediji /

Popular Media
14:00 - ZORA MASTROVIC
14:20 (Hrvatska / Croatia)

Transcendentalni temelj filozofije medija /
The Transcendental Base of the Philosophy of Media

Pauza / Break
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Program / Programme Cetvrtak / Thursday 20. 9. 2018.

14:30-16:10 Predsjedava / Chairperson:
Marko Grba

14:30 - SUZANA PERAN i ANDELKA RAGUZ

14:50 (Hrvatska / Croatia)

Koliko medijima vjeruju studenti i studentice? /

How Much Confidence Do College Students have in

the Media?
14:50 - IVANCICA SLUNJSKI
15:10 (Hrvatska / Croatia)

Utjecaj kulture i sociokulturnog okruzenja na
percepciju / Influence of Culture and Socio-cultural
Environment on Perception

15:10- IDA ALIC

15:30 (Hrvatska / Croatia)

Islamofobija i mediji /

Islamophobia and the Media

15:30- DARIO TERZIC

15:50 (Bosna i Hercegovina / Bosnia and Herzegovina)
Interpretacija kromatskih kodova kroz historiju i u
razli¢itm modernim drustvenim kontekstima / The
Interpretation of Chromatic Codes throughout History
and in Different Modern Social Contexts

15:50 - MIRELA HOLY, MARIJA GEIGER ZEMAN, PETRA
16: 10 KRPAN i ZDENKO ZEMAN
(Hrvatska / Croatia)

Uloga medija u “okoli$noj komunikaciji”’: prikazi Lex
LNG-a u hrvatskim dnevnim novinama s nacionalnom
pokrivenoscu / Role of Media in ”Environmental
Communication”: Representation of the Lex LNG in
Croatian Daily Newspapers with National Coverage
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Program / Programme

Petak / Friday 21. 9. 2018.

Raspored predavanja / Lectures

9:00-11:40 Predsjedava / Chairperson:
Nenad Vertovsek

1(9) gg Predstavljanje zbornika s proslogodisnjeg skupa
10: 00— DIVNA VUKSANOVIC i DRAGAN CALOVIC
10: 20 (Srbija / Serbia)
O prirodi medija /
On the Nature of Media
10:20 - FULVIO SURAN
10 : 40 (Hrvatska / Croatia)
Quo vadis digitalis homine? /
Quo Vadis Digitalis Homine?
10: 40 - ANGELINA MILOSAVLIJEVIC i IVANA CIRIC
11:00 (Srbija / Serbia)
Muzej kao hladan i vru¢ medij i hibridnost savremene
muzejske postavke / Museum as Hot and Cool Medium
and Hybridity of Contemporary Museum Exhibition
11:00 - BORISLAV VUKOJEVIC i VUK VUCETIC
11:20 (Bosna i Hercegovina / Bosnia and Herzegovina)
Elementi diskriminacije roda, rase i morala u
popularnoj medijskoj kulturi /
Elements of Discrimination of Gender, Race and
Morale in Popular Media Culture
11:20- AMELA DELIC i JASMIN HASANOVIC
11:40 (Bosna i Hercegovina / Bosnia and Herzegovina)

Depolitizacija stvarnosti i mediji: post-ideoloska
konstrukcija konzumentskog uma /

Depolitization of Reality and the Media: the Post-
ideological construction of the Consumerism Mind

Pauza / Break
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Program / Programme

Petak / Friday 21. 9. 2018.

Raspored predavanja / Lectures

11:50-13:30 Predsjedava / Chairperson:
Divna Vuksanovi¢

11

: 50—
12

10

JELENA MAKSIMOVIC

(Srbija / Serbia)

Inovativne multimedijalne metode u radu nastavnika
refleksivnih prakticara /

Innovative Multimedia Methods in the work of
Teachers of Reflexive Practitioners

12

12

110 -
30

TANJA TODOROVIC

(Srbija / Serbia)

Demaskiranje realnosti u Sloterdajkovoj filozofiji /
Unmasking Reality in Sloterdijk’s Philosophy

12

12

30 -
150

NENAD VERTOVSEK i IVANA GREGURIC
(Hrvatska / Croatia)

Znanstveno-tehnic¢ka i medijska buduénost ¢ovjeka
i svijeta / Scientific-technical and Medium Future of
Man and the World

12
13:

50 -
10

VUK VUKOVIC

(Crna Gora / Montenegro)

Filozofija (medijske) distopije: drustveni zivot izmedu
Sluskinjine price i Crnog ogledala /

Philosophy of (Media) Dystopia: the Social Life
between The Handmaid's Tale and Black Mirror

13:
13:

10 -
30

DANIJELA PANTIC CONIC

(Srbija / Serbia)

Mediji izmedu senzacije, Spekulacije i komemoracije
/ Media between Sensation, Speculation and
Commemoration

Pauza / Break
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Program / Programme

Petak / Friday 21. 9. 2018.

13:40-15:00 Predsjedava / Chairperson:

Sead Ali¢

13:40 - JELENA OSMANOVIC

14:00 (Srbija / Serbia)
Evaluacija samoprocjene medijske obrazovanosti
nastavnika / Evaluation of Self-evaluation of Media
Teacher Education

14:00 - MATEJA TOMSIC AKENGEN

14:20 (Slovenija / Slovenia)
Komunikacija s prirodom iz doba kada su ‘bogovi jos§
zivjeli na Zemlji’ / Communication with Nature from
the Era When ‘Gods Still lived on Earth’

14:20 - NINA SKORUP

14 : 40 (Hrvatska / Croatia)
Iskustvo medija /
Proffesional Media Experience

14: 40 - KRESIMIR PURGAR

15:00 (Hrvatska / Croatia)

O buduc¢nosti slike: Blade Runner i Jacques Ranciére /
On the Future of the Image: Blade Runner and Jacques
Ranciere

Pauza / Break
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Program / Programme Petak / Friday 21. 9. 2018.

15:10-16:30 Predsjedava / Chairperson:
Sead Ali¢

15:10- IVAN JARNJAK

15:30 (Hrvatska / Croatia)

Burroughs, Deleuze—kontrolno drustvo /
Burroughs, Deleuze—control Society

15:30- MIRKO JAKOVLIEVIC

15:50 (Crna Gora / Montenegro)

Karakter — sudbina li¢nosti novinara—reportera /
Character — the Destiny of the Journalist—Reporter

Personality
15:50 - ENIS ZEBIC
16:10 (Hrvatska / Croatia)

Pero kao politicki aktivizam i/i pero umjesto politickog
aktivizma /
Writing as Political Activism or Writing Instead of

Political Activism
16: 10— IRIS JERONCIC TOMIC
16 :30 (Hrvatska / Croatia)

Digitalna pismenost u potrazi za zdravstvenim
informacijama /
Digital Literacy in search for Health Information

16 :30 ZAVRSNA DISKUSIJA / CLOSING SESSION
Predsjedava / Chairperson SEAD ALIC

Rasprava, inicijative, zavrsno slovo /

Discussion, initiatives, farewell message

Zatvaranje simpozija / Closing of the symposium
Zajednicko fotografiranje / Photo session
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Program / Programme Subota / Saturday 22.9. 2018.

12:00 — 22:00

Druzenje u
filozofskoj ku¢i

“Xantipa”

Remetska 25

Domjenak za sve sudionike simpozija uz rostilj
i prikladna osvjezenja

UDRUZENJE ZA FILOZOFSKU PRAKSU
ZAGREB
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SAZECI IZLAGANJA / PAPER ABSTRACTS

25






IVO ALEBIC
Dionizijsko kazaliSte kao medij filozofije

Sada se ¢ini kao da je na izmaku snaga - skoro pa bismo mogli reéi da se bori
za vlastiti bitak. Sofistika je preuzela kormilo logosa i izvrgnula filozofiju ruglu
svijeta. Obescastila ju je do krajnjih granica. Zato Ja Zeli da Ona prode kroz usi
i o¢i svakoga, zeli da je svi upoznaju, zeli da se filozofija kao paukova mreza
rastvori preko svijeta i bude medij povezivanja, povezivanja onog naizgled
nespojivog, da se ori glas logosa! Smatram da je kazaliSte dobar medij za
prenosenje misli opéenito, pa onda prema tome i filozofske misli. Kazaliste
dopusta tabue jer je na publici hoce li ih shvatiti ozbiljno ili ne. Kazaliste se,
od onoga S$to predstavlja uvijek moze ograditi, odnosno izbje¢i odgovornost
shvacéanja predstave. lako moze biti itekako o€ito na $to predstava smjera. Mo¢
kazalista jest u smislu moci govoriti, mo¢i kritizirati bez posljedice. Mo¢ satire
jest usmislu kritike drustva. Mo¢ kazalista u smislu provodenja filozofske misli
kroz umove ne filozofa.

Dionysian Theatre as Media of Philosophy

It seems as if philosophy is loosing it’s power. We might say that it’s fighting for
it’s own being. Sophistry is now mocking philosophy by taking leadership of
logos. Philosophy is now stripped to the bones. That is why I wants philosophy
to take over every aspect of society, | wants everyone to meet it, I wants
philosophy to spread everywhere like a spider’s net. I wants it to become the
medium of conncting. [ wants it to connect something that can’t be connected.
I believe theatre is a good method to transfer philosophical thoughts. In theatre
it’s acceptable to speak about taboos. It depends on the audience whether it’s
going to take it seriously or not; though it can often be quite obvious. The
power of theatre is in it’s power to speak, in it’s power to criticise without
consequences. Satire’s power lies in it’s critisism, and theater’s in the ability
to run a philosophical idea trough unphilosophical minds.

27



IDA ALIC

Islamofobija i mediji

Od teroristickog napada na newyorski World Trade Center (tzv. Twin Towers) 11.
9.2001. naovamo islam i muslimani u trajnom su medijskom, ali i politicCkom
fokusu. Mediji su Cesto jednostranim izvjestavanjem, neumornim koriStenjem
fraza poput “islamski terorizam”, “islamski fundamentalizam”, “militantni
islam”, odnosno retorickim izjedna¢avanjem islama s opasnos¢u i prijetnjom
uvelike pomogli stvaranju i rastu islamofobije. lako je islam jedna od najvaznijih
medijskih tema ve¢ gotovo dva desetljeca, u radu se prikazuje kako mediji jos
uvijek ne pokazuju poznavanje temeljnih islamskih propisa pa se jos uvijek
ponasanje muslimana stavlja pod nazivnik islamske religije, jednako kao Sto se
muslimani prikazuju monolitnima, iako je rijec o vrlo golemom, disperziranom
i Sarolikom svijetu, onoliko koliko je to i zapadna kultura. Sve to utjece na
iskrivljenu sliku o islamu kao religiji, ali i ve¢ini muslimana. U radu ¢u se
dotaknuti i samog fenomena islamofobije za koji ne postoji opéeprihvacena
definicija. Prikazat ¢u glavne “sporove” u znanstvenom svijetu po pitanju
samog definiranja pojma, kao i to je li rije¢ o sasvim novom fenomenu ili je
posrijedi nastavak povijesnog antagonizma izmedu islama i krS¢anstva, Istoka
1 Zapada.

Islamophobia and the Media

Since the September 11 attacks in New York (9/11) in 2001, Islam and the
Muslims are under permanent media, but also political scrutiny. By one-
dimensional coverage and tireless use of the phrases like “Islamic terrorism”,
“Islamic fundamentalism” or “militant Islam”, media have rhetorically
equalled Islam with danger and threat, thus helping in creation and growth of
islamophobia. Although Islam has been one of the leading media topics for more
than two decades now, in this paper, [ will present how the public media are still
not familiar with the basic principles of Islam, still perceiving the acts of all
Muslim people under the sign of Islamic religion. In addition, all Muslims are
still being presented as one, monolithic phenomenon, although it is as waste,
dispersed, and differentiated world at least as much as Western culture is. All of
this contributes to the distorted image of Islam as the religion, and of all Muslim
people as well. The paper will also deal with the phenomenon of the islamophobia
itself, as there is still no common definition of it. It will also present the main
controversies in the attempts at its various definitions; including the discussion
is it a brand new phenomenon or the continuation of the historical antagonism
between Islam and Christianity, i.e. between the East and the West.
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SEAD ALIC
Muzika — umjetnost, simbol ili medij

Je li muzika neka vrsta medija? Ako je muzika neka vrsta medija, Sto posreduje,
od koga i s kojom svrhom? Glazba je zrcalo duSe, ali istovremeno i njen
oblikovatelj. Oblikuje li glazba ili samo simbolizira? Sto nam govore red i
matematicka pravilnost u glazbi? Koji je odnos izmedu univerzalne harmonije
1 harmonije glazbe?

Tekst zeli iz perspektive filozofsko-medijskog promisljanja uéi u prostore
nastanka, utjecaja, snage glazbe kao umjetnosti, simbola i medija.

Music — Art, Symbol or Media

Is music a kind of media? If music is a kind of media, what does it mediate,
from whom and with what purpose? Music is a mirror of the soul, but at the
same time its shaper. Does music shape or just symbolize? What is the order
and mathematical regularity of music in us? What is the relationship between
universal harmony and music harmony?

The text wants from the perspective of philosophical-media reflection to enter
into the spaces of emergence, influence, the power of music as art, symbols
and media.
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LJUBICA ANDPELKOVIC DZAMBIC

Transmisija urbane legende/predaje od usmenog prenoSenja
do mainstream medija: ideologija zavodenja na primjeru medij-
skog pracdenja Satana Panonskog u ¢asopisu Globus 1990-ih

Doba ekspanzije masovnih medija donijelo je nove odnose u proizvodnji
urbanih legendi/predaja, u kojima su dokinute stroge podjele sluzbenih (mediji)
od nesluzbenih (usmena predaja, drusStvene mreze) izvora, te su oba smjera
proizvodnje prica/glasina medusobno reflektirajuca i u dinamiénoj interakcijii.
Rani primjer ove pojave u Hrvatskoj multimedijalni je umjetnik Ivica Culjak
(Satan Panonski), ¢ija je snazna potreba za eksponiranjem kroz sve dostupne
medijske kanale, ujedinjena s umjetnickom idejom provokacije putem
performativa nestalnog identiteta temeljenog na proizvodnji dezinformacija,
dovela do ekspanzije brojnih urbanih legend/predaja koje do danas obiljezavaju
percepciju njegova stvaralastva. Mistifikacija vlastitog zivota kojoj je tezio
preselila se i u polje djelovanja mainstream medija koji su, preuzevsi narativ
urbanih legendi, podrzali mitologizaciju ovog umjetnika. Eklatantan primjer
tome nalazi se u seriji od pet clanaka koje objavljuje casopis Globus tijekom
1990.-91. godine.

Transmission of Urban Legends from Oral Tradition to Main-
stream Media: the Seduction Ideology on the Example of Media
Coverage of Satan Panonski in the Globus Magazine in the
1990s

The era of mass media expansion has brought new relations in the production of
urban legends, where strict divisions between official (media) and unofficial (oral
tradition, social networks) sources have disappeared, and both directions of the
story/rumour production are mutually reflective and in a dynamic interaction. An
early example of this occurrence in Croatia is a multimedial artist Ivica Culjak
(Satan Panonski), whose strong need for exposure across all available media
channels, unified with the artistic idea of provocation using the performative of a
non-permanent identity based on the production of disinformation, has led to an
expansion of numerous urban legends that mark the perception of his creativity
to this day. The mystification of his own life, which he strived for, also moved to
the field of action of the mainstream media that supported the mythologization
of this artist by taking over the urban legends narrative. A clear example of the
previously mentioned can be found in a series of five articles published by the
Globus magazine during 1990 and 1991.
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ZELJKA BAGARIC i ANTONIJA MANDIC

Istina, mediji i Zilet Zica: migranti u hrvatskom medijskom
krajoliku

Rad istrazuje nacine medijske pokrivenosti i predstavljanja dva specificna
incidenta u kojima su bili uklju¢eni migranti i trazitelji azila na tzv. Balkanskoj
ruti. Prezentirat ¢e se razultati provedene pilot analize sadrzaja s ciljem doprinosa
postojecoj literaturi o imigracijskom obuhvatu glavnih i alternativnih pruzatelja
medijskih sadrzaja u hrvatskom te regionalnom medijskom krajoliku.

Truth, Media and Razor-Wire: Migrants in Croatian Media
Landscape

This paper examines the ways of media coverage and presentation of two specific
incidents in wich migrants and asylum seekers along the Balkan route were
involved. A small pilot content analysis was conducted aiming to contribute
to existing literature on immigration coverage by mainstream and alternative
providers of media content in Croatian and regional media landscape.
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IVAN BES

Tehno-medijska ekstaza prikrivanja straha od nistine i
ravnodusnosti prirode

Namjera mojeg izlaganja nije cjelovito formuliranje svih aspekata ove teme i
civilizacijskog stanja danasnjeg Covjeka i globalnog svijeta.Namjera je ukazati
na potrebu i mogucénost filozofske refleksije koja propituje prividnu nuznost
netafizickog horrora nistine i novovjekog straha od ravnodusnosti prirode.Pocet
¢u sa vaznim uvidima LeSeka Kolakovskog u njegovom kapitalnom djelu“Uzas
metafizike®. Ukazat ¢u i na iznimno znacajna promisljanja u ¢lancima Marija
Kopiéa,,Obzorja mita“ i Predraga Fincija“ Misterij kao filozofski pojam®. Mada
razlicitih tematskih namjera njihovi glavni misaoni ishodi rehabilitiraju filozofiju
kao jedini nacin nadilazenja straha od nistine i ravnodusnosti prirode.Otkriva ih
takoder kao rezultat nihilizma stare metafizike i modernog nihilizma znanosti i
tehnike. Ekstaza globalne medijske tehnosfere, prikrivajuc¢i ovaj strah, postize
tek utvrditi zaborav bitka i smisla postojanja covjeka i svijeta

Techno-media Ecstasy concealing the Fear of Nothingnes
and Indifference of Nature

Intencion of my rendition is not comprehnnsive formulation of all aspects of
this theme and civilized state of todays man and the global world.My intencion
is to point to need and possibility of philosophical reflections whitch qvestions
apparent necessity of metaphysical horror of nothingnes and modern age
fear of indifference of nature. I will begine with important insights of Leszek
Kolakowski in his cvapital work ,,Metaphysical horror®. Also I will point to
significant reflections in articles of Mario Kopi¢“Horizons of myth* and Predrag
Finci ,,Mystery as philosophical concept®. Although there are different thematic
intent, tjheir main thoughts rehabilitate philosophy as the only way overcoming
the fear of nothingnes and indefference of nature. It revaqles then also as rezult
of old metaphyscis nihilism and modern nihilism sience and tehnics. The ecstasy
of global media tehnosphere concealing this fear, succeeds anly to confirm
oblivion being and meaning of existence of man and the world.
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DAMIR BRALIC

Filozofija i dizajn

Mozemo li govoriti i misliti o disciplini koja bi se mogla imenovati kao filozofija
dizajna? Ovaj rad Zeli na nekoliko primjera pokazati da nismo daleko od jedne
moguce, filozofije dizajna. Dizajnirati znac¢i medu ostalim, imati svijest o
predmetu svog rada, odnosno samosvijest u procesu rada. Na nekoliko primjera
tekst zeli pronaéi granicu izmedu dizajnerske refleksije 1 jedne moguce filozofije
dizajna.

Philosophy and Design

Can we speak and think about discipline that could be named as a design
philosophy? This paper seeks to show a few examples that we are not far from
one possible philosophy of design. Design means, among other things, to have
awareness of the subject matter of your work, or self-awareness in the work
process. In some instances, the text seeks to find the boundary between design
reflection and a possible philosophy of design.

33



TIHONI BRCIC
Interaktivni film — odgovor na pasivnost medija

Film je primarno pasivni medij, no propitivanjem odnosa s gledateljem zakoracio
je jos 1967. godine u interaktivnost. Krenulo se eksperimentirati s medijem i
tehnologijom da bi se gledatelju donekle omogucilo sudjelovanje u radnji i
utjecaj na nju. Ovo izlaganje pokazat ¢e kako se pristupa sadrzaju i tehnikama
interakcije u kinu, televiziji, kuénom videu, video instalaciji i internetu.

Interactive Movie — a response to Passivity of the Medium

Film is primarily a passive medium, but questioning the relationship with
the audience resulted in interactivity in 1967. Experiments with media and
technology enabled the audience to influence and participate in narrative to
some extent. The presentation will show how content is handled and which
techniques are used for interaction in cinema, television, home video, video
installation and the internet.
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IVA BRCIC

Virtualna socijalizacija — studija slu¢aja vokaloida Hatsune
Miku

U Japanu je prije 11 godina uvocaloid - softver za skladanje glazbe, koji je
nazvan Hatsune Miku, pridonio razvoju virtualne socijalizacije, kreativnosti kod
djece i mladih, te je stvorio novi model participacije publike u medijima. Kroz
izlaganje ¢e biti objasnjeno na koji nacin publika aktivno i kreativno sudjeluje
u stvaranju tog medijskog sadrzaja. Bit ¢e objasnjeno i zasto je Hatsune Miku
toliko popularna u Japanu, te zasto tako nesto nije zazivjelo na Zapadu.

Virtual Socialization — Case Study Vocaloid Hatsune Miku

11 years ago in Japan, the music composing software named Hatsune Miku,
contributed to the development of virtual socialization, creativity in children and
young people and created a new model of audience participation in the media.
Throughout the presentation it will be explained how the audience is actively
and creatively involved in creating this media content. It will be explained why
Hatsune Miku is so popular in Japan and why not in the West.
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RUZICA CICAK-CHAND
Spoznaja i oslobodenje u indijskoj filozofskoj tradiciji

Osnovna tema indijske filozofske misli od vremena upanisada jest oslobodenje,
moksa, pri ¢emu se ostvaruje jedinstvo spoznaje i oslobodenja, jer moksa nije
izvanjski cilj nego upravo realizacija u njoj sadrzane pretpostavke. Oslobodenje
tako postaje stvar spoznaje, §to ukazuje na osnovnu usmjerenost indijskog
misljenja, na problem otklanjanja neznanja avidya, znanjem koje je uvid prajiia
o sustini bivanja. Rijec je o znanju posebne vrste, koje za razliku od znanja koje
nastaje u¢enjem, dolazi procesom unutarnjeg sazrijevanja i meditacijom. Dok je
za prvu vrstu znanja karakteristi¢no da podrazumijeva relaciju subjekt-objekt,
druga vrsta znanja nadilazi tu relaciju i uopée sva druga dvojstva i suprotnosti.
Otuda je ono konaéno, ne moze se u¢iti ili poduciti izravno. Usprkos razlika, sve
glavne indijske filozofske tradicije sadrze doktrinu karme — nacelo kauzaliteta,
atmana — ¢ovjekovo unutarnje jastvo, i mokse — izbavljenje iz samsare, kruga
egzistencije. Razlike izmedu pojedinih ucenja nastaju u pogledu nacina
ostvarenja oslobodenja.

Cognition and Liberation in Indian Philosophical Tradition

The main theme of Indian philosophical thought from the time of Upanisads
onwards is liberation moksa, in which process the unity of cognition and
liberation happens, for moksa is not an outer goal but precisely realization of
in it implicit assumption. Liberation thus becomes matter of cognition which
points to the basic focus of the Indian thought, namely problem of eliminating
ignorance avidya, with the knowledge of true insight prajra. It is knowledge
of a special kind which, by contrast to the knowledge that comes from study or
teaching, emerges from the process of inner maturation and meditation. While
the first kind of knowledge implies relation between subject and object, the other
knowledge goes beyond this relation, and all other dualities and contradictions.
Thus it is ultimate, it can not be learnt or taught directly. Inspite of differences,
all main Indian philosophical traditions contain the doctrine of karma — principle
of causality, atrman — man’s inner essence, and moksa — emancipation from
samsara, from the circle of rebirth. Differences between teachings are with
regard to the ways of effectuation of emancipation.
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MLADENKA DABAC

Povezivanje eu prostora/transnacionalna odrzivost
Transnacionalno intelektualno vlasnistvo/IP & brandovi

Izlaganje tematizira odabrane, transnacionalne +green concept®, +green
toplice®, +green hotel®/LMSK©/ EU autorske projekte i realizacije 2003.-
2018.,izmedju Njemacke i Hrvatske,implementirane u Hrvatskoj ,s naglaskom na
cjelovitom oblikovanju i umreZenju struke, znanja, zakona i propisa, temeljenih
na primjerima ponajboljih europskih praksa,kojima se ostvaruje odrzivi i
odgovorni razvoj kroz slozene projekte.

Kako su krajem 2014. Hrvatskoj, najmladoj ¢lanici EU-a, odobreni strukturni
fondovi EU-a i poticaji za razdoblje 2014.-2020., ovo +green concept® izlaganje
zeli ukazati na inovativna rjeSenja oplemenjivanja hrvatskog prostora, i
EU prostora. Rije¢ je o sveobuhvatnom ukljuc¢enju svih razvojnih resursa
i harmonizaciji zelenog upravljanja javnim i privatnim inicijativama, §to u
konacnici omogucava primjene na daljnjim EU lokacijama.

Connecting EU Space/Transnational sustainability
Transnational Intellectual Property/IP & Brands

Die Vorlesung thematisiert die ausgewdéhlten,transnationalen +green
concept®,+green spas®,+green hotel ® LMSKO/EU Autorenprojekte und
Realisierungen 2003.-2018.,welche in Kroatien implementiert wurden.Dabei
liegt die Betonung an der ganzheitlichen Gestaltung und der Vernetzung
fachlicher Umsetzung,des Wissens,der Vorschriften und der Gesetze,welche
den besten EU Praxen folgen,wodurch die nachhaltige und verantwortungsvolle
Entwicklung dieser komplexen Projekte erreicht wird.

Da Ende 2014. ,Kroatien,dem jlingsten EU Mitglied,die EU Strukturfonds und
Forderungen fiir den Zeitraum 2014.-2020.genehmigt wurden,beabsichtigt
diese Vorlesung ,die inovativen Losungen der Bereicherung des kroatischen
und des EU Raumes darzustellen.Hierbei handelt es sich von allumfassender
Einschliessung und Harmonisierung der griinen Verwaltung mit den 6ffentlichen
und privaten Initiativen,was schluendlich die Anwendung an den weiteren EU
Standorten ermoglicht.
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AMELA DELIC I JASMIN HASANOVIC

Depolitizacija stvarnosti i mediji: post-ideoloska
konstrukcija konzumentskog uma

Zapadni svijet u kojem zivimo je depolitiziran i medijski posredovan. Od govora
koji je ,,covjeka odvojio od univerzalnog nesvjesnog* (McLuhan) do digitalnih
medija prosli smo dug put transformacije uma. Nacin na koji vidimo svijet
oko sebe, uc¢imo, mislimo, ¢itamo, uveliko je, iako neprimjetno, posredovan
medijima. Oni su naSe okruzenje koje nam je danas prirodnije i blize i od same
prirode. U situaciji potpune anksioznosti i straha od kaSnjenja propustamo
da ucestvujemo u vlastitom zivotu u njegovoj punini. Medutim, $ta stoji iza
medijske konstrukcije post-politicke realnosti? Oc¢ito je, mediji reflektiraju nove
odnose mo¢i. Posljedice tehnicizacije uma vidljive su u ¢ovjekovom odnosu
prema okruzenju, drugima, radu i samome sebi. U ovom tekstu analizirat ¢e se
pozadina sveprisutnosti i dominacije medija u prostoru i viemenu svakodnevnog,
zamjenjujudi angaziranost pasivnim konzumiranjem informacija. Mogu li mediji
depolitizirano drustvo iznova emancipirati, ili samo sluze skrivenoj dominaciji
post-ideoloske hegemonije trzisnog kapitalizma?

Depolitization of Reality and the Media: the Post-ideological
construction of the Consumerism Mind

The Western world we live in is depolitized and mediated. Since the speech that
“separated man from the universal unconscious” (McLuhan) to digital media, we
passed a long path of transformation of our minds. The way we see the world around
us, learn, think, read, is fully, though insensibly, mediated by the media. Media
is our environment, which is today more natural and closer to us than the nature
itself. In a situation of complete anxiety and fear of delay, we avoid to participate
in our own life in its fullness. But, what is behind the mediated construction of
postpolitical reality? It is obvious, the media is reflecting new relations of power.
The consequences of the technicalization of the mind are visible in man’s relation
to the environment, to others, to work, and to himself. In this text we will analyze
how the omnipresence and dominance of the media in place and time of everyday
life, replacing engagement with passive consumption of information. Can the
media emancipate the depolitized society again or they serve only to the hidden
dominance of the postideological hegemony of market capitalism?
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LIDIJA FISTREK i IVA MATIJA BITANGA

Mediji i umjetnost — Performativni video u Memorijalnoj
zbirci Jozo Kljakovi¢

Kako bi bila ispravno protumacena slika, ona pretpostavlja vanjskog promatraca
zahtjevajuci od njega da postane svjestan uloge svoje percepcije. Promatrac na
stanovit nacin stjeCe ontoloski prioritet poput konzumenta scene ili performansa
priredenog nad samim umjetnickim djelom. Parafrazirajuc¢i KreSimira Purgara
koji kaze kako su suvremena knjizevnost, umjetnost i vizualni mediji odredeni
meduovisnos¢u i umrezeni kako sinkronijskim tako i dijakronijskim vezama,
ovu tvrdnju pokusati ¢emo prikazati na primjeru performativnog videa pod
nazivom,,JaiJozo®, autorice Ive Matije Bitange nastalog za Memorijalnu zbirku
Jozo Kljakovié¢. Suvremenu interpretaciju i pokusaj razumijevanja kako autora
tako 1 umjetnickog djela mozemo usporediti s gledanjem kroz tekst ili itanjem
umjetnickog djela. Umjetnost performansa je uvijek izvedba za nekoga, neku
publiku koja prepoznaje i vrednuje ga kao takav, cak i u slucaju da je publika
dio performansa.

Media and Arts — A Performance Video in Jozo Kljakovié¢
Memorial Collection

To achieve a proper interpretation of the image, the image presupposes the
external observer and requests from him to become aware of the role of his
perception. In a certain way, the observer acquires the ontological priority as a
consumer of the stage or performance prepared involving the very work of art.
We will paraphrase Kresimir Purgar who says that the contemporary literature,
art and visual media are predefined by their interdependence and networked
by means of the synchronous and diachronous connections, and try to present
this statement on the example of a performance video titled “Ja i Jozo” (Jozo
and Me), by Iva Matija Bitanga that was created for Jozo Kljakovi¢ Memorial
Collection. The art of performance always includes a performance for a person
or audience who recognises and evaluates it as such, even if the audience is a
part of the performance.
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MARIJA GEIGER ZEMAN, MIRELA HOLY, PETRA
KRPAN i ZDENKO ZEMAN

Od ,,seksualne provokatorice* do borkinje protiv
orodovljenog ageizma: moc i granice aktivizma slavnih

O Madonni mozemo govoriti kao postfeministi¢koj ikoni, ,.kvintesencijalnoj
slavnoj osobi i ,,transformativnoj kulturnoj sili“ (van den Berg & ter Hoeven
2013), pop-kulturnom i medijskom fenomenu koji je obiljezio industriju
zabave u posljednjim desetlje¢ima 20. stolje¢a. Madonna je, kao javna i slavna
persona, od samog pocetka karijere prozeta ambivalencijama, kontradikcijama
i kontroverzama. U svom ukupnom umjetnickom izricaju (vizualna re/
prezentacija, tekstovi pjesma, glazbeni spotovi itd.) i javnom djelovanju
Madonna je komunicirala viseslojne poruke koje su u javnosti izazivale
dijametralno oprecne reakcije i komentare. Tijekom cijele karijere propitivala
je mnoge tabue, razlicite oblike seksizma i mizoginije, a posljednjih se godina
fokusirala na demaskiranje ageizma, dvostrukih standarda starenja i dobnih
normi. U radu kriti¢ki propitujemo Madonnin medijski anti-ageisticki angazman,
prakse kr$enja dobnih normi te reakcije globalnog auditorija (fanova, aktivisticke
i dijela [americke] akademske zajednice) na njih.

From ,,Sexual Provocateur* To Fighter Against Gendered
Ageism: Power and Boundaries of Celebrity Activism

We can speak about Madonna as a post-feminist icon, a “quintessential celebrity”
and a “transformative cultural force” (van den Berg & ter Hoeven 2013), a pop-
cultural and media phenomenon that shaped the entertainment industry in the
last decades of the 20th century. As a public and celebrity persona, Madonna
has been distinguished by ambivalences, contradictions and controversies since
the very beginning of her career. In her overall artistic expression (visual re-
presentation, song lyrics, music videos, etc.) and public works, she purposefully
shared multilevel messages that generated diametrically opposed reactions and
comments in the public. Throughout her whole career she challenged many
taboos, various forms of sexism and misogyny, and recently she has been focused
on the unmasking of ageism, double standards of aging, and age norms. In this
article we critically question Madonna’s media anti-ageist engagement, the
practices of challenging age norms, and the reaction of the global audiences
(fans, activists, and part of the [American] academic community) to them.
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MARIO GIGOVIC

Modeli razvoja publike kazali$ne publike u turbulentnim
vremenima

U danasnjem vremenu ubrzanih informacijskih tehnologija, industrija slobodnog
vremena namece druStvu sve spektakularnije i atraktivnije sadrzaje. Pitanje
odgoja nove kulturne publike jedna je od goru¢ih tema kulturnih politika diljem
svijeta, a u Hrvatskoj taj se izazov sustavno zanemaruje na lokalnim, regionalnim
inacionalnoj razini. O potrebi razvoja kulturne publike pisali su, pred viSe od sto
godina — prvi intendant HNK u Zagrebu — Stjepan Mileti¢ (Hrvatsko glumiste
— dramaturski zapisci; Zagreb, 1904.), ali 1 intendant Aleksandar Freudenreich
(Kazaliste za narod; Zagreb, 1940).

Rad razmatra pitanja kulturnog trzista kroz aspekte ponude i potraznje, s
posebnim osvrtom na problematiku razvoja kazalisne publike.

Kroz osvrt na znacaj kreativnih i kulturnih industrija u kontekstu razvoja
kulturne publike u turbulentnim vremenima, rad predstavlja tri modela razvoja
kulturne publike primijenjenih u Hrvatskoj — razvojni model, prilagodavajuci
1 hibridni model.

Theater audience Development Models during Turbulent
Times

In today’s time of fast developing IT, entertainment and leisure time industries
constantly provide more attractive and spectacular content. Educating the new
cultural audiences remains a hot topic of international cultural institutions,
but in Croatia this challenge is ignored on local, regional and national levels.
Already over a century ago, the new audience education challenge was examined
by Stjepan Mileti¢, first intendant of Croatian National Theater, in his works
(Hrvatsko glumiste — dramaturski zapisci; Zagreb, 1904.) and also by the
intendant Aleksandar Freudenreich (KazaliSte za narod; Zagreb, 1940).

This paper examines the cultural market through dynamics of offer and demand
reflecting on the challenge of new audience education.

By examining the importance of creative and cultural industries in the context
of audience development in the fast-paced world, the paper presents three
models of audience development applied in Croatia - developing, adapting and
hybrid model.
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MARKO GRBA
Filozofski, fizicki i medijski elektron

U suvremeno doba sve veceg utjecaja elektronickih medija kako na psihologiju
pojedinca, tako i na drustvo opcenito, valjalo bi se ozbiljnije posvetiti filozofskoj
analizi same osnovice tog nac¢ina komuniciranja: elektronu. To podrazumijeva
i detaljno ulazenje u poimanja moderne fizike o prirodi materije, prije svega
kvantne teorije polja i opée teorije relativnosti. Postavlja se pitanje $to je elektron,
Sto znaci re¢i da je to elementarna Cestica i, uopce, Sto je znacenje pojma
elementarna Cestica. Takoder, kako je moguce Cesticama prenositi signale, dakle
komunicirati na daljinu i bezi¢no. Koje je znacenje pojma fizi¢ka interakcija i
koja je priroda interakcije?

Philosophical, Physical and Media Electron

In the contemporary age of everincreasing influence of electronic media
as much as on an individual psyche as on the society as a whole, it would
be of great value to undertake a detailed analysis of the very foundation of
that means of communication: the electron. This means also re-evaluating
the notions of modern physics on the nature of matter, most importantly the
notions of the quantum field theory and general theory of relativity. Some of
the questions discussed are: what is an electron, what does it mean to say it is
an elementary particle and, in general, what is the meaning of the notion of the
elementary particle? Also, how are signals transmitted via particles, so how is
telecommunication possible, and wirelessly? What is the meaning and nature
of physical interaction?
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ZORAN HERCIGONJA

Internet i digitalni mediji kao dionici u procesu formiranja
osobnosti djeteta

Internet kao jedan od globalnih medija postaje i globalna svijest, a uskoro bi
mogao postati i globalna osobnost koju prihvaéaju pasivni korisnici. U radu su
detaljnije promisljana dva dominantna medija 21. stolje¢a: internet i televizija.
Detaljnije su razradeni koncepti ta dva iznimno vazna medija u vidu pretrazivanja
i manipulacije sadrzaja te u vidu drustvenih mreza mreza kao Sto je Facebook.
Internet kao dosad najjaci medij jest ujedno i najzastupljeniji i najutjecajniji
medij u drustvu koji utje¢e na formiranje predodzbi, predrasuda i stereotipa.
Paralelno s njim televizija se pretvorila u propagandno zabavne programe koji
,»odgajaju” mladu populaciju i prate ih do njihove ,,zrelosti*. Osvjes¢ivati o
prostoru i sadrzajima djelovanja tih medija iznimno je vazan zadatak, jer samo
na taj nacin moze se osigurati psihofizi¢ki zdrav razvoj osobnosti, stavova i
predodzbi kod djece.

Internet and Digital Media as Participants in the Process of
Children Personality Formation

The Internet as one of the global media becomes global awareness and could
soon become the global personality that passive users accept. The paper deals
more closely with the two dominant media of the 21st century: internet and
television. More elaborate concepts are those two extremely important media
in the form of search and manipulation of content and in the form of social
networks such as Facebook. The Internet as the strongest media ever is at the
same time the most prominent and influential media in society that affects the
formation of'ideas, prejudices and stereotypes. Parallel to it, television has turned
into propaganda entertainment programs that “raise” the young population and
accompany them to their “maturity”. Enhancing the space and the content of
the work of these media is an extremely important task, as only in this way can
the psychophysically healthy development of personality, attitudes and theories
be ensured in children.
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MIRELA HOLY, MARIJA GEIGER ZEMAN, PETRA
KRPAN i ZDENKO ZEMAN

Uloga medija u “okoliSnoj komunikaciji”: prikazi Lex
LNG-a u hrvatskim dnevnim novinama s nacionalnom
pokrivenoscu

Lex LNG (Zakon o terminalu za ukapljeni prirodni plin) usvojen je 14.06.2018.
u Hrvatskom saboru usprkos tome §to je izazvao cijeli niz kontroverzi: sukob
interesa autora zakona, plutaju¢i LNG nije ucrtan u prostorni plan Zzupanije,
sporni su imovinsko-pravni odnosi, iznimno dugi rok koncesije za pomorsko
dobro za niske koncesijske naknade te niz otvorenih okolisnih pitanja koji dovode
u pitanje javni interes ovog projekta. Hrvatske dnevne novine s nacionalnom
pokrivenoscu su intenzivno pratile ovu temu. S obzirom na ¢injenicu da mediji
u,,0kolisnoj komunikaciji” prema Cox (2013) imaju pragmati¢nu (informativnu
iobrazovnu ) i konstitutivau ulogu (izgradnja i reprezentacija stavova o okolisu
kao predmetu spoznaje), ovaj rad na temelju analize medijskih prikaza Lex LNG
istrazuje pragmati¢nu i konstitutivnu ulogu medija u okolisnoj komunikaciji.

Role of Media in ”Environmental Communication”:
Representation of the Lex LNG in Croatian Daily
Newspapers with National Coverage

Lex LNG (LNG Terminal Act) was adopted on 14.06.2018. in the Croatian
Parliament despite the fact that it has caused a whole series of controversies: the
conflict of interest of the author of the Lex, floating LNG is not mapped to the
spatial plan of the county, disputed property and legal relations, an extremely
long maritime concession period for low concession fees and a series of open
environmental questions that question the public interest of this project. Croatian
daily newspapers with national coverage intensively wrote about this topic.
Given the fact that the media in ,,environmental communication” according to
Cox (2013) have a pragmatic (informative and educational) and constitutive
role (construction and representation of environmental attitudes as subjects of
knowledge), this paper based on analysis of media representations of the Lex
LNG explores the pragmatic and constitutive role of media in environmental
communication.
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MIRKO JAKOVLJEVIC
Karakter — sudbina li¢nosti novinara—reportera

Rad se bavi analizom li¢nosti televizijskog reportera sagledavajuci je iz ugla
njegovih slojevitih karakternih osobina. Posao novinara-reportera izuzetno je
vazan i zahtevan. Njime moze da se bavi jedino zrela licnost. Jedno od osnovnih
obelezja Covekovog bica i zrele li¢nosti je posedovanje karakternih vrednosti.
Sta ¢ini dobar a §ta rdav karakter kod novinara-reportera i kada preovladava
dobar a kada rdav karakter? Kada novinar-reporter mora da pokaze da poseduje
snazan karakter? Sta ukazuje na to da novinar-reporter nema karakter?

Character — the Destiny of the Journalist—-Reporter
Personality

This paper deals with the analysis of personality of a television reporter,
observing it from the angle of his layered character traits. Journalist-reporter
job is extremely important and demanding. Only mature person can deal
with it. One of the basic features of a person’s being and mature person is the
possession of character values. What makes a good and what bad character for
journalist- reporter and when a good one and when a bad one prevails? When
a journalist -reporter must show that he has a strong character? What indicates
that the journalist- reporter has no character?
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LUKA JANES

Zivot kao medij smrti?

U izlaganju ¢e se raspravljati o dijalektickoj konstelaciji fenomena Zivota i
smrti u odnosu na medij bivstvovanja, a u kontekstu egzistencijalne tjeskobe
$to se namece kao ,,normalno* stanje uobicajenog stanovnika ,,globalistickog
cirkusa®.

Osim dijalekticke kategoricke sljubljenosti fenomena zivota i smrti, fokus ¢e
biti i na problematici ,,mehanickog* heteronomnog zivota za kojeg ¢e se tvrditi
da ne pretpostavlja zivljenje nego prezivljavanje, te ¢e se u skladu s navedenim
argumentirati u smjeru ,,raz-zivljavanja“ putem filozofije.

Takoder, bit ¢e rijecii o erosu spram smrti koja ispunjava dobar dio pora aktualnog
svijeta, uz neminovni suodnosaj Nietzscheovih i Freudovih refleksija.

Life as The Media of Death?

In the presentation will be discussed on the dialectical constellation of the life
and death phenomena in relation to the media of being, and in the context of
existential anxiety which is being imposed as the “normal” state of the common
inhabitant of the “globalist circus”.

Besides the dialectical categorical junction of the life and death phenomena,
the focus will be on the problem of the “mechanical” heteronomous life, for
which will be claimed that doesn't presuppose the living but the survival,
and accordingly, will be argued in the direction of “re-living” throughout
philosophy.

Also, the word will be about the eros regarding the death that fills a good part
of the current world, with the necessarily intercourse of Nietzsche’s and Freud’s
reflections.
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IVAN JARNJAK

Burroughs, Deleuze—kontrolno drustvo

Nekako u isto vrijeme s obje strane atlantika pojavljuju se jedne od posljednjih
neoavangardnih skupina, obje pod utjecajem dade i nadrealizma, no opet sasvim
razliCite, Situacionisticka internacionala i Beat generacija. lako ove godine
oznacavamo pola stoljec¢a od ¢uvene pobune 1968- za koju su po mnogo cemu
zasluzni 1 situacionisti, ovdje vrijedi obratiti pozornost Williamu Sewardu
Burroughsu, uz Ginsberga i Kerouaca i danas najpoznatijem pripadniku te
generacije knjizevnika zvane Beat generacija. Filozofijski i kriti¢ki nevjerojatno
inspirativan pisac, u svojim mnogobrojnim radovima, romanima-ako ih tako
mozemo nazvati?!, pricama, traktatima, uvijek na rubu fikcije i fakcije, esejima,
zapravo nesvodivim djelima, otkriva se kao socijalni i politicki mislilac,
beskompromisno razotkrivajuci strukture kontrole i represije. Njegov je rad
kozmicka satira, kritika totalitarizma, apokalipticna vizija nasilja, opceg
licemjerja i pervertirane religije, destrukcije i policijske drzave, zloupotrebe
moc¢i, kritika konzumeristickog drustva i posebice medija, koje degradira
covjeka.

Burroughs, Deleuze-control Society

The Situationist International and the Beat generation appeared during the
1950s. One of the last avantgarde/neoavantgarde groups, both influenced by
DADA, surrealism etc.,originating roughly at the same time, they were quite
different from each other. Although this year marks the 50th anniversary of the
May 1968 students and workers uprisings, which were in many ways anticipated
by the ideas and politics of situationists (who also directly participated in the
events of 1968), this paper will focus on Burroughs. Kerouac, Ginsberg and
Burroughs formed the core of the initial group, together with Neal Cassady
and Gregory Corso. William Burroughs, philosophically and theoretically the
most complex artist of the Beat movement, within his literary works: novels,
stories, treatises, experimetal- transgressive prose, essays, compositions on
the verge of fiction and faction, is revealed as an important social and political
intellectual, creative thinker, who was uncompromisingly exposing the structures
of control and repression. His work represents a kind of cosmic satire, critique of
totalitarianism, apocalyptic vision of violence, general hypocrisy and perverted
religion, destruction and police state, abuse of power, and above all criticism of
the consumer society and especially the media that degrade the human being.
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IRIS JERONCIC TOMIC

Digitalna pismenost u potrazi za zdravstvenim
informacijama

Drustveni mediji dio su prostora u kojem dijelimo interese i pruzamo podrsku
drugima. Danasnje i buduée generacije ¢e oti¢i na Internet kako bi odgovorili na
pitanja zdravstvene zastite. Drustveni mediji imaju velik potencijal za lijecnike
i bolesnike.

Ove prednosti moraju se odvijati unutar okvira profesionalne etike, a
lijecnici trebaju informacije o profesionalnim i etickim standardima u on-line
aktivnosti.

Drustveni mediji utjecu i na javno zdravstvo. Drustvene mreze doprinose
javnozdravstvenim pitanjima poput pretilosti, prestanka pusenja, ponasanja
u prehrani, rizicnog seksualnog ponasanja te povecavaju razinu zdravstvene
pismenosti populacije i utje¢u na promjene stila zivota.

Digital Literacy in search for Health Information

Social media is part of the space in which we share interests and provide support
to others. Today’s and future generations will go online to answer healthcare
issues. Social media have great potential for doctors and patients.

These benefits must take place within the framework of professional ethics,
and doctors need information on professional and ethical standards in online
activities.

Social media also have influence on public health. Social networks contribute
to public health issues such as obesity, smoking cessation, eating habits, risky
sexual behaviour and other phenomena and increasing the level of health literacy
of the population.
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SILVA KALCIC

Referencijalni simbolizam i semioti¢ki aspekt djela
umjetnosti i dizajna

Destinacija: bezimena, izlozba Nadije Mustapi¢ i Tonija Mestrovica u mediju
billboarda (2017.) i plakat za predstavu Fine mrtve djevojke u reziji Dalibora
Matani¢a (Gavella, Zagreb, 2013), polaziste su moga teksta. S ovim bih
primjerima povezala tri teme:

1. Agamben dispozitivom, koji nastaje iz jukstapozicije ili interpenetracije
odnosa moc¢i (na primjer kroz guvernementalizam) i odnosa znanja (diskurzivnih
i nediskurzivnih), prakse umjetnosti sagledava kao formacije odnosa moci. 2.
Sazimanje vremena osiromasuje, ispraznjuje kulturalne znakove, pretvarajuci ih
u,,nulte znakove™ ili ,,slabe znakove*, prema Agambenu. Boris Groys zamjecuje
da takvi ,,slabi znakovi trijumfiraju nad snaznim i ,,mo¢nim* znakovima naseg
vremena, onima autoriteta, tradicije, mo¢i, ali i onim snaznim znakovima
pobune, strasti, heroizma. 3. ,,Losa slika®, u smislu u kojemu taj termin koristi
Hito Steyerl (,,In Defense of the Poor Image*, 2009.).

Referential Symbolism and Semiotic Aspect of works of Art
and Design

Destination: Unnamed, the exhibition in the media of billboard by Nadija
Mustapi¢ and Toni Mestrovi¢ (2017), and also the poster for the theatre show
Fine Decesead Girls directed by Dalibor Matanic (Gavella, Zagreb, 2013) are
the examples that could be related with three topics:

1. Agamben’s dispositive, that comes from from the juxtaposition or the
interpenetration of relations of power (for example through governantism) and
relations of knowledge (discursive and non-discursive), defines art practices
as formations of the relations of power. 2. Compression of time impoverishes,
empowers cultural signs, transforming them into “zero signs” or “weak signs,”
according to Agamben. Boris Groys notes that such “weak” signs triumph over
the strong and “powerful” signs of our time, those of authority, tradition, power,
but also those of rebellion, passion, heroism. 3. ,,Poor image®, in the sense the
term was used by Hito Steyerl (,,In Defense of the Poor Image®, 2009).
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KRESIMIR KATUSIC
»Spona”

»Spona“ je dokumentarni film o ljudima- umjetnicima koji nastoje spoznati
sebe i svijet. U tom stalnom cikli¢kom procesu, zadobivena iskustva oni dijele
sa drugima i tako ostvaruju dijalog. Kao bica koja nastoje zivjeti autenti¢nim
intuitivnim Zivotom a u stanju otvorenosti i kroz dijalog, stvaraju prostor za
potencijalnu transformaciju sebe i svijeta. Bez obzira na personalne razlicitosti
inacine ostvarivanja, svina tom putu spoznaje prepoznaju univerzalne kodove
zivota. Ono $to zapisu u finijoj ili grubljoj materiji je simboli¢ka forma koja
omogucuje prostor i§¢itavanja zavisno o stanju svijesti individue.

,»INexus”

“Nexus” is a documentary about people - artists who try to recognize themselves
and the world. In this ongoing cyclical process, they share the experiences
they gain with others and thus realize a dialogue. As creatures who seek to
live in authentic intuitive life, in the state of openness and through dialogue,
they create space for the potential transformation of themselves and the world.
Regardless of personal differences and ways of achievement, everyone in this
journey recognizes the universal codes of life. What is written in finer or rough
matter is a symbolic form that allows space for reading depending on the state
of consciousness of an individual.
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KRUNOSLAV LUCIC
Razumijevanje medija u ranoj i klasi¢noj teoriji filma

Rad objasnjava razli¢ite modalitete razumijevanja pojma medija kroz povijest
filmskih teorija u njezinom ranom i klasi¢cnom razdoblju. Kako je ve¢i dio
proucavanja filma do tzv. suvremenog razdoblja 1970-ih bio impregniran
filozofskim problemima ontologije novog vizualnog medija te pitanjima njegova
umjetnickog statusa, radom se analiziraju razliite koncepcije odnosa filma i
drugih medija, filma i realnosti te filma i drustveno-kulturnog konteksta. Fokus se
pritom usmjerava na pocetno razumijevanje filmskog medija kao registracijskog
mehanizma, bilo relevantnih drustvenih dogadaja bilo drugih umjetnickih oblika,
a potom i na njegov pokusaj pozicioniranja kao zasebnog umjetnickog artefakta.
Posebna se pozornost pridaje dvama glavnim tipovima filmskih teorija, one
formativne i realisticke, koje se na razliCite nacine konceptualizirale ontolosku
dimenziju filmskog medija te uslijed toga i pridavale razlicite zadatke njegovoj
drustvenoj, politickoj i umjetnickoj uporabi.

Understanding Medium in the Early and Classical Film
Theory

The paper explains different modes of understanding the concept of medium
in the history of film theories, especially in its early and classical period. Since
most of the film exploration till the contemporary period of the 1970s was
saturated by philosophical problem of the ontology of the new visual medium,
and also by questions of its status as an art, the paper will analyze variety of
issues, like the relationship of film and other media, film and reality, and film
and sociocultural context. The study will be focused on the early understanding
of the film medium as a registration mechanism and on the effort of positioning
it as a specific and independent artefact. The special attention is given to two
types of film theories, formative and realistic, which understood the ontology
of the film medium in a different manner. Because of that both theories saw the
social, political and artistic purpose of the film medium in a different light.
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JELENA MAKSIMOVIC

Inovativne multimedijalne metode u radu nastavnika
refleksivnih prakticara

Zahtjev za inovacijama u skoli i nastavi je reakcija na tradicionalnu Skolu.
U posljednjih nekoliko godina javlja se potreba za masovnijim koristenjem
inovativnih modela u nastavi. Inovativnost u nastavi najvise ovisi od samog
nastavnika i koliko je on spreman da mijenja i unapeduje svoj rad, da bude
refleksivni prakticar. Predmet istrazivanja je uloga inovativnih metoda u
poboljsanju Skolske ucinkovitosti ucenika, jer se moze vidjeti da li i kako
inovativne metode utjecu na uspjeh i kako oni mogu pomo¢i u poboljsanju tog
uspjeha. Inovativne multimedijske metode mogu utjecati na motivaciju u¢enika
i njihova postignuéa mogu biti jo§ izraZenija. Stoga istrazivanje postavlja
sljedeca pitanja: da li nastavnici koriste inovativne nastavne inovacije i koje
inovativne metode koriste najviSe nastavnici? Za koje se potrebe nastavnici
koriste ra¢unalom u nastavi? Da li u€enici izraduju Power Point prezentacije za
vrijeme koje su potrebne i koriste internet kao dodatak sadrzaju? Razmatrana
su misljenja nastavnika o koristenju obrazovnog softvera u nastavi, kao i uloga
inovativnih metoda na Skolskim postignué¢ima ucenika.

Innovative Multimedia Methods in the work of Teachers of
Reflexive Practitioners

The demand for innovation in school and continuing is a reaction to a traditional
school. In the last few years there has been a need for more massive use of
innovative models in teaching. Innovation in teaching mostly depends on the
teacher itself and how much he is ready to change and downplay his work, to
be reflexive practitioner. The subject of the research is the role of innovative
methods in improving school performance of students, because this problem can
be seen whether and how innovative methods influence success, and how they
can help to improve that success. Innovative multimedia methods can influence
students’ motivation and their achievements may be even more pronounced.
Therefore, the research asks the following questions: do teachers use teaching
innovations and which innovative methods teachers use the most? For what
kind of needs do teachers use computer in teaching ?; Do students make Power
Point presentations for the time needed and use the Internet as a supplement to
the content? Teachers ‘views on the use of educational software in teaching, as
well as the role of innovative methods on students’ school achievements were
examined.
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SUZANA MARJANIC

Medijska slika svijeta o globalnom zagrijavanju ili “Is the
Earth Fucked?” (Brad Werner)

Ocito je da javni mediji o efektu staklenika iskljucivo pisu kao o problemu
ispusnih plinova i industrijskoga zagadenja, dok se vrlo malo govori o utjecaju
stocarstva na klimu (usp. Holm, Jokkala 2008:9). Naime, iako je u svojoj knjizi
Neugodna istina (2006) Gore iznio pregrst neugodnih istina o planetarnoj
pojavi globalnoga zatopljenja, ipak, kao sto je istaknula PETA, zacudo nije
eksplicitnije obrazlozio jos jednu neugodnu istinu, a koja sasvim jasno pokazuje
da sumesna i mlijecna industrija, dakle, stocarstvo, jedan od najvecih ¢cimbenika
koji pridonosi emisijama staklenickih plinova (usp. “Clearing a Few Things Up
for Al Gore”, http).

Tu dihotomijsku medijsku sliku svijeta mozemo apostrofirati podatkom iz
“klimatske” knjige Naomi Klein: nastup Brada Wernera, istrazivaca slozenih
sustava, na Jesenskoj konvenciji Americke geofizicke udruge u San Franciscu
2012., nosio je naslov “Is the Earth Fucked? His answer was: Yeah, pretty
much.”

The Media Image of the World on Global Warming, or “Is
the Earth Fucked?” (Brad Werner)

It is evident that the public media address the greenhouse effect exclusively as
the issue of gaseous emissions and industrial pollution, while the influence of
livestock farming on climate is sparsely addressed (cf. Holm, Jokkala 2008:9).
Here I would like to mention that, as emphasised by PETA (People for the
Ethical Treatment of Animals), that in his book, An Inconvenient Truth (2006),
Al Gore still did not expound at any length on the fact that global warming is also
caused by the meat industry, which is one of the major factors contributing to
the environmental disaster (cf. “Clearing a Few Things up for Al Gore”, http).

We can emphasise this dichotomic media image of the world with a quote from
the “climate” book by Naomi Klein: “In December 2012, a complex system
scientist Brad Werner walked up to the podium at the American Geophysics
Union to present a paper. It was titled: Is the Earth Fucked? His answer was:
Yeah, pretty much.”
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SPOMENKA MARTIC

Iskustva zapocinjanja programa filozofske prakse u Kninu,
filozofije s djecom i filozofskog cafea

Tijekom 2018. godine u Kninu smo zapoceli s dva programa. Jedan je bio
program filozofije s djecom u sklopu projekta “Citamo za djecu”, a drugi
program “Filozofskog cafea” . Oba projekta su bila financirana iz drzavnog
proracuna, Ministarstva kulture i Grada Knina. U programu filozofije s
djecom imali smo namjeru, u skladu s natjecajem, poticati praksu citanja
medu najmladim dobnim skupinama. Metodu filozofije s djecom smo stoga,
usmjerili u pravcu promoviranja ¢itanja uz primjenu metoda razvoja kritiCkog
i kreativnog misljenja. Sve radionice su obuhvacale i razgovor s djecom o
filozofskim temama, kao Sto su vrijeme, sloboda, prijateljstvo, ljubav, znanje,
postojanje, svemir, zivot, itd. Filozofski café smo organizirali uz podrsku cafea
A3, Narodne knjiznice i udruge Atribut, a financijski nas podrzava i NP Krka.
Odrzava se jednom mjese¢no gdje gradani mogu slobodno izraziti svoje stavove
o zadanoj temi.

The experience of starting a Philosophical Practice
Programs in Knin, Philosophy with Children and
Philosophical Cafe

During 2018 we started with two programs in Knin. One was a philosophy
program with children as part of the project “Reading for Children” and another
program of the “Philosophical cafe”. Both projects were funded from the
state budget, the Ministry of Culture and the City of Knin. In the program of
philosophy with children, we had the intention, in accordance with the program
of the funded projects, to encourage reading practice among the youngest age
groups. Therefore, we have directed the method of philosophy with children
in the direction of promoting reading using methods of developing critical
and creative thinking. All workshops included talking with children about
philosophical topics such as time, freedom, friendship, love, knowledge,
existence, space, life, etc. The “Philosophical café” was organized with the
support of a café A3, the National Library and the NGO Atribut. Financially
we were also supported by NP Krka. It is held once a month where citizens can
freely express their views on the topic.
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ANA MARTINOLI

Muzic¢ki program radija B92 i kultura otpora u Srbiji — muzika
kao alat drustvene provokacije i gradanske mobilizacije

Tekst analizira muzicku politiku B92 i njen muzicki program koji je bio osmisljen,
uredivan i plasiran tako da se opazao kao autenti¢na nadogradnja, produzetak i
svojevrsni akcenat misije informativne redakcije te stanice. Zanrovska i stilska
raznovrsnost muzickog programa, jak autorski pecat, promovisanje novih,
alternativnih i savremenih vrednosti su, kao glavna obelezja Muzicke redakcije
radija B92, doprineli tome da se ovaj sektor, uz Redakciju za kulturu, smatrao
nosiocem, ali, jo$ vise, kreatorom urbanih trendova u Beogradu. Takode, tekst
¢e pokazati da su muzicka politika i rad muzicke redakcije radija B92 doprineli
tome da se stanica afirmise kao klju¢na medijska komponenta kulture otpora koja
je uspostavljena tokom devedesetih godina 20. veka u Beogradu i Srbiji. Daleko
od Zzelje da muzikom samo razonodi svoje slusaoce, o0 muzickom programu
radija B92 devedesetih se moze govoriti kao programu koji je mobilisao, imao
tezinu politicke komunikacije, bio radikalan i beskompromisan, moderan i
progresivan, §to je muzi¢kim emisijama i njenim autorima donelo kultni status,
a stanicu postavilo u sam centar turbulentnih politickih i drustvenih desavanja
na izmaku 20. veka.

Radio B92 Music Program and Culture of Resistance
in Serbia — Music as a Tool of Social Provocation and
Mbobilization

Paper analyzes music editorial policy of this station whose main characteristics
were diversity of genres and styles, strong personalization and authorship,
promotion of new, alternative and contemporary values. As such, radio B92
Music department, along with the B92 Culture department, was authentic
creator and initiator of urban trends in Belgrade and its music policy contributed
to the perception of radio B92 as a key media component of the culture of
resistance in Serbia during the 90s. Far from the ambition to just entertain its
listeners by playing popular tunes, music program of B92 was the strong factor
of mobilization, political communication, it was radical and uncompromising,
modern and progressive all of which created cult status for most of it’s music
shows, music editors and journalists and positioned station to the centre of
turbulent political and social events at the end of the 20th century.
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ZORA MASTROVIC

Transcendentalni temelj filozofije medija

Sve je jasnije da se suvremena filozofija ne moze odvojiti od suvremene
teorijske fizike, tj. da se polje Bitka sve vise identificira s Jedinstvenim super
simetricnim kvantno-mehani¢kim poljem (JSSKMP) svih zakona prirode.
Njutnovski mehanicisticki svijet zamjenjuje ideja o ‘misleCem univerzumu’
koji je polje svijesti. To polje susreta filozofije i fizike je i polje sraza filozofije
i medija koji su eo ipso temeljeni na zakonima fizike.

Transcendentalna je svijest, prema indijskom filozofu i fizicaru, Mahari§i M.
Yogiju, zapravo polje Bitka koje je identi¢no s JSSKMP. 1z tog polja nastaje
cijeli svemir, pa i mediji, te ¢e razina svijesti sudionika u medijima odredivati
i kakvocu informacija (vjerodostojnost, svrhovitost, moralnost itd.). Kako
svijest kreatora medija, tj. posredovane informacije, ovisi o kolektivnoj svijesti
drustva to je kljuéno znati kako ju u¢inkovito promijeniti na bolje.

The Transcendental Base of the Philosophy of Media

It is clear that modern philosophy can not be separated from the modern
theoretical physics, ie the Being is increasingly identified with the Unified Super
Symmetrical Quantum-Mechanical Field (USSQMF) of all the laws of nature.
The Newtonian mechanic world replaces the idea of a “thinking universe” that
is a field of consciousness. This field of encounter of philosophy and physics
is also the field of philosophy and media that are eo ipso based on the laws of
physics.

Transcendental consciousness, according to the Indian philosopher and physicist,
Mabhari$ M. Yogi, is actually the Being and is identical to USSQMEF. From this
field the entire universe as well as media are created, and the level of awareness
of the participants in the media will determined the quality of information
(credibility, purposefulness, morality, etc.). As media creator awareness, ie
mediated information, depends on the collective consciousness of society it is
crucial to know how to effectively enhance it.
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GLORIJA MAVRINAC

Pozapadnjivanje i kolonizacija africkog uma posredstvom
medija

Rad problematizira fenomen kolonizacije uma koji je na podrucju Afrike
uslijedio zavrSetkom kolonizatorskog sustava. Pozapadnjivanje te napustanje
vlastitih kulturnih obrazaca i preuzimanje zapadnih modela ponasanja zasigurno
je uvjetovano prodorom zapadnih medija i njihovom nasilnom propagandom.
U radu ¢e se analizom romana Americanah nigerijske autorice Chimamande
Ngozi Adichie oprimjeriti bodrijarovski koncepti o konzumaciji medijskih
sadrzaja te ¢e se na primjeru likova iz romana prikazati kako konzumeri takvih
sadrzaja gubitkom koherentnog identiteta postaju lakomanipuliraju¢a masa. U
radu ¢e se ponuditi odgovor na pitanje o tome koliko su mediji utjecali na
fetiSizaciju zapadnih vrijednosti, izbjeljivanje kulture te naposljetku gubitak
pretkolonijalnih vrijednosti.

Westernization and Colonization of African Mind Through
Media

The presentation deals with the novel Americanah (2013) by Chimamanda
Ngozi Adichie, Nigerian novelist and writer. The paper starts from the position
of Jean Baudrillard theory about the danger of seductive media content.
Characters in the Adichie’s novel are the great example of the colonization of
mind and westernization that followed through the media. In the presentation
I will show how western media led to racial fetishism and losing pre-colonial
values in Africa.

57



ANGELINA MILOSAVLJEVIC i IVANA CIRIC

Muzej kao hladan i vru¢ medij i hibridnost savremene
muzejske postavke

Iako ideja o podeli medija potice jos iz 1967. godine, njihova deklaracija
vazi i danas, a razvojem novih tehnologija oni su znacajno promenili svoju
temperaturu. Neki vru¢i postali su uzareni a neki su skliznuli ispod leda. U
radu se obracamo Glusbergovoj teoriji hladnih i vrué¢ih muzeja i osvrnuéemo na
njegovo upozorenje da ¢e muzeje sadasnjice posecivati samo poklonici jalovog
snobizna i hotimicnog sofisticizma, dok bi trebalo da ih ispune odusSevljene
mase koje preplavijuju sportske stadione. Ipak se jo§ uvek kolebamo izmedu
publike i ne-publike, odnosno izmedu vreline i mrzlog stanja muzejskih izlozbi.
Hladno i vruée stanje muzejske postavke koja se obraca razli¢itim konzumentima
koji poseduju individualna oéekivanja u procesu recepcije sadrzaja je moguée
prevazi¢i uvodenjem koncepta hibridnosti kao krovnog pojma muzejske
prezentacije.

Museum as Hot and Cool Medium and Hybridity of
Contemporary Museum Exhibition

Although the idea of hot and cool media is the 1967 construct, it is still valid.
The development of new technologies changed their temperatures significantly:
some hot media became red-hot, and some went deep ice cold. Here, we are
turning to Glusberg’s theory of hot and cool museums and to his warning that
today s museums’ visitors will be only the devotees of barren snobbism and
willing sofisticism, whereas they should be filled with ecstatic masses of sports
stadiums. We are still balancing between audiences and non-audiences, i.e.
between hot and icy states of museum exhibitions. We suggest that the hot and
the cool states of museum exhibitions, which address various consumers with
individual expectations in the process of reception of exhibition contents, may be
overcome by introduction of the notion of hybridity of museum presentation.
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JELENA OSMANOVIC

Evaluacija samoprocjene medijske obrazovanosti nastavnika

Primjena medija u obrazovanju mijenja tok radnog procesa, jer oslobada
nastavnika njegove visestoljetne uloge koja podrazumijeva samoprenosioca
znanja. Nastavnik je sada posrednik izmedu medija i u¢enika u razdoblju
njihovog upoznavanja, on je voda novog kreativnog kontakta ucenika i medija
na sljedecoj razini i konac¢no on je savjetnik pri odabiru vrste medija, programa,
vremena i nacina uporabe, kako programa i medija, tako i dobivenih rezultata.
Pitanje ovog istrazivanja: Jesu li nastavnici razvili medijske kompetencije
1 koriste li obrazovne medije na bilo koji nacin? Glavni cilj istrazivanja je
utvrditi prisutnost medijske kompetencije i stupanj koriStenja razli¢itih medija
u nastavi empirijskim putem. Cilj primjene ovog istrazivanja je ispitati ulogu
medijskih kompetencija u obrazovnom radu iz perspektive nastavnika kroz
realizirana istrazivanja. Na ljestvici Likertovog tipa nastavnici su procijenili
razinu medijske kompetencije. U istrazivanju su postavljene dvije nezavisne
varijable (radno iskustvo nastavnika i koritenje medija u nastavi). U Istrazivanju
je koriStena deskriptivna metodu i empirijska otkri¢a prikazana su tabli¢nim i
grafickim nacinom.

Evaluation of Self-evaluation of Media Teacher Education

Application of media in education, changes the course of the work process,
because it frees the teacher of its multi-role role, which implies a self-transcendent
of knowledge. The teacher is now a mediator between the media and the pupil
in the period of their acquaintance, he is the leader of a new creative contact
between students and the media at the next level, and finally, he is an advisor in
choosing the type of media, programs, time and ways of using both programs
and the media, obtained results. The issue of this research raises the question:
Did teachers develop media competencies and do they use the education media
in any way? The main goal of the research is to determine the presence of media
competences and the degree of use of different media in the teaching by empirical
way. The application objective of the research is to examine the role of media
and media competences in educational work from the perspective of teachers
through the realized research. On the scale of Likero’s type, teachers assessed
the level of their media competence. In the research, two independent variables
(teachers’ working hours and use of media in teaching) were set up.
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NINA OZEGOVIC

Neprofitni mediji - izmedu drzave, trzista i crowdfundinga

Neprofitni mediji najéesce se definiraju kao ‘watch dog’ mediji, dakle, ‘psi
cuvari demokracije’, jer kao ‘kontrolori vlasti’ istrazuju anomalije, korupciju
i zloupotrebe politickih, gospodarski, kulturnih elita na vlasti. S druge strane
daju glas manjinama, zrtvama i svima onima koji ne dobivaju prostor u javnim,
komercijalnim i srednjestrujaskim medijima. No zbog politike Ministarstva
kulture Hrvatske, koje im je u 2016. uskratilo sredstva, neprofitni mediji danas
jedva prezivljavaju, a neki su i ugaseni. Rad analizira slu¢ajeve crowdfunding
kampanja koje su pokrenula tri hrvatska neprofitna medija - Forum TM, Radio
student i lupiga, te na temelju tih primjera istrazuje mogu li ti neovisni mediji
opstati na trzistu u Hrvatskoj bez pomo¢i drzave. Takoder nastoji ispitati mogu
li neprofitni mediji sacuvati prostor slobodnog djelovanja neovisno o politickim
i ekonomskim pritiscima.

Non-Profit Media: Between the State, the Market and
Crowdfunding

Non-profit media are commonly defined as a watch dog media and they as
controllers of power and authority investigate anomalies, corruption and abuse
of political, economic and cultural elites. On the other hand, they give voice to
minorities, victims and other marginal groups who don’t have access to public,
commercial and main-stream media. However, due to the Ministry of Culture
of Croatia’s policy, which deprived them of funds in 2016, the non-profit media
barely survive today, and some are collapsed. The paper analyzes the cases of
crowdfunding campaigns launched by three Croatian nonprofit media - Forum
TM, Radio Student and Lupiga, and based on these examples it explores whether
these independent media can survive on the market in Croatia without the help
of the state. It also investigate whether non-profit media can preserve the space
for free action, regardless of political and economic pressures.
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DANIJELA PANTIC CONIC

Mediji izmedu senzacije, Spekulacije i komemoracije

U trci za $to ve¢om prodajom i tirazom, Stampani mediji pokusavaju da
naslovima i naslovnim stranama, Sokiraju i privuku ¢italacku publiku. Naslovi
u novinama, posebno dnevnim novinama i zutoj Stampi, sve vise prelaze granicu
senzacije 1 postaju $pekulacija. S druge strane, smrt kao tema dobija sve vise
prostora u medijima da tektovi postaju kao javna komemoracija.

Media between Sensation, Speculation and Commemoration

Running for highest circulation, especially in the daily newspapers, media
want to shocked and attracts public. Headlines in newspapers are now between
sensation and speculation. From the other side, death is very common subject
in the newspaper, especially print newspapers and texts become, almost like
“public commemoration”.
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IVA PASKA
Doba slike i njegove implikacije

Medijski teoreticari koji su tijekom 20. stolje¢a promisljali razvoj medija
predvidali su nadolazecée ,,razdoblje slike”. Nitko ipak nije ocekivao opseg u
kojem se to u 21. stolje¢u na kraju dogodilo. Suvremeno drustvo drustvo je
Instagrama, drustvo u kojemu je slika po€inje preuzimati primat nad stvarnoscéu
u tolikoj mjeri da se moZze postaviti pitanje redefinicije stvarnosti.

Sto se dogada sa subjektivnoséu i drustvom u takvim uvjetima?

Koja je pozicija drustvenih i humanisti¢kih znanosti u takvom drustvenom
kontekstu?

Age of Images and its Implications

Media theorists who theorized about the evolution of media during the 20th
century anticipated the forthcoming ,,age of the image”. However, nobody
managed to anticipate the extent to which it actually happened in the 21st
century. Contemporary society is Instagram society, a society in which the
picture is taking over completely, to the extent that the very nature of reality
can accordingly be questioned.

What happens with subjectivity and society in these kind of circumstances?

What is the position of humanistic and social sciences in this kind of social
context?
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SUZANA PERAN I ANDELKA RAGUZ

Koliko medijima vjeruju studenti i studentice?

S obzirom na to da je studij komunikologije na Hrvatskim studijima SveuciliSta
u Zagrebu, usredoto¢en, medu ostalim, na prou¢avanje i razumijevanje medija
te masovne komunikacije, kroz dugogodisnji rad sa studentima i studenticama
stekle smo dojmove i iskustva kako, osim $to kvaliteta medijskih sadrzaja
drasti¢no opada, hrvatski mediji ne uzivaju puno povjerenja niti u krugovima
studentske populacije, ali ni u drustvu u cijelosti $to je ujedno jedan od razloga
koji nas je motivirao na provodenje ovoga istrazivanja.

Misljenja smo kako je povjerenje u medije klju¢an element za uspjesno obnasanje
uloge i znacaja medija, ne samo kao institucije koja ¢ini jednu od vaznijih uloga
u demokratskom drustvu pa posljedi¢no i u Zivotu medijske publike, ve¢ napose
u stvaranju realiteta. U skladu s tim, nastojimo metodom ankete istraziti: koliko
studenti i studentice SveuciliSta u Zagrebu uistinu vjeruju i poznaju osobitost i
uzuse hrvatskih medija. Povrh toga, ispitale bismo, postoji li povezanost izmedu
povjerenja u pojedini medij i uCestalosti konzumacije istoga.

How Much Confidence Do College Students have in the
Media?

Since the communicology curriculum at the Department of Croatian Studies,
University of Zagreb, is focused, among other things, on understanding the
media and mass communication, after many years of work with students, it is
our impression and experience that not only is the quality of the media content
drastically declining but the Croatian media do not enjoy much confidence
among college students or the society as a whole, which was one of the reasons
that prompted us to conduct this investigation.

We are of the opinion that confidence in the media is a crucial element in
order for the media to successfully exercise its function and be significant, not
only as an institution that plays one of the important roles in the democratic
society and, consequently, in the lives of the media public but, especially, in
the creation of reality. Accordingly, through the use of a questionnaire, we are
attempting to investigate the extent to which the students at the University of
Zagreb really trust and are acquainted with the characteristics and practices of
the Croatian media.

63



KRESIMIR PUGAR

O buduc¢nosti slike: Blade Runner i Jacques Ranciére

U svome poznatom tekstu “Buducnost slike” Jacques Ranciere tvrdi da je
kraj slika ve¢ iza nas i da zato valja razmisljati o njihovu novom pocetku kao
svojevrsnoj suradnji i prozimanju razli¢itih i naizgled nespojivih drustvenih
uvjeta proizvodnje slika. Dakle, kada kaze da se kraj slika ve¢ dogodio, on se
referira samo na zavrsetak povijesno-umjetnicke “proizvodnje slicnosti”, a ne
na kraj slikovne komunikacije. Netipi¢no za filozofa ljevice, on misli da ¢e
interakcija svih slika — dokumentarnih, reklamnih, umjetnickih — omoguciti novu
emancipaciju kroz kriti¢ko promisljanje drustva. Utoliko je njegov stav blizak
angloameri¢ckom poimanju vizualne kulture kao politike gledanja. Medutim, u
doba digitalnih tehnologija sociologijski pristup slikama ne smije zanemariti
njihovu novu ontologiju, tj. nove reZime nastajanja i nestajanja slika kao sada
ve¢ Cistih nematerijalnih vizualnih iskustava. Na primjeru filma Blade Runner
2049 razmotrit ¢emo kako ono tehnolosko odmjenjuje drustveno u svojevrsnom
“drugom kraju slike”.

On the Future of the Image: Blade Runner and Jacques
Ranciére

In his seminal article “The Future of the Image” Jacques Ranciere argues that
the end of images is behind us and that is why we should think about their new
beginning as a kind of co-operation and intertwining of seemingly incompatible
social conditions of image production. So when he says that the end of the
image has already happened, he only refers to the end of the historical-artistic
“production of resemblance”, not the end of the pictorial communication as
such. Untypically for a leftist philosopher, he thinks the interaction of all images
— documentary, advertising, artistic — will enable new emancipation through
critical thinking about society. So, his attitude is close to the Anglo-American
concept of visual culture as a politics of the gaze. However, in the age of digital
technologies, the sociological approach to images must not ignore their new
ontology, that is, new patterns of emergence and disappearance of images as a
pure non-material visual experiences. In the example of the movie Blade Runner
2049 we will consider how the social is supplanted by the technological in a
“second end of the image”.
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RONI RENGEL

Film i kontroverze — ¢itanje konteksta

»Svaki bljesak istine je uvjetovan politikom”, rekao bi Foucault. Takoder,
distribucija simbolickog materijala nikla uz poredak egzistencije odredenog
razdoblja uvjetuje ono $to je prihvatljivi sadrzaj umjetnosti. Ova pak sprega,
ipak, ne uvjetuje i ne ograni¢ava umjetnika pri uvodenju sadrzaja svojim djelima,
ali je ona svakako predmet njegova racunanja s odredenim posljedicama u
recepciji djela, koja moze zavrsiti kobno — kao u slucaju Pasolinija kojega su
ubili zbog snimanja svog filma Salo (120 days of Sodom), filmskog uobli¢enja De
Sadeove knjige 120 dana Sodome. Od pocetaka filma i, primjerice, viktorijanske
kontroverze s filmom T%he kiss, preko kultnih filmova sedamdesetih, do danas,
p(r)okazat ¢u razmjestanje tema koje su u odredenom kontekstu bile diskurzivni
bauk, te pokazati na koji nacin kontroverznom temom autor skrece pozornost
na tip eksplikacije svoga djela — principe elasticiteta.

Film and Controversy — reading the Context

,Every bliss of truth is conditioned by politics”, so would Foucault say. Also,
distribution of simbolic material which rises with the order of existance of
certain time period condition what is to be understood as the acceptable content
of artwork. This fact, nevertheless, does not condition and does not limit the
artist in content introduction, but sure is something with which he is aware of
when imagining the consequences of his work in reception, and which can end
in a terrible way — same as in the case of Pasolini who was murdered for filming
his movie Salo — 120 days of Sodom (1975.), movie homage to De Sade’s book.
From the beggining of movie production and, for example, victorian controversy
with the movie The kiss (1896.), throughout the cult movies of the seventies,
and all until today, I will show themes which were, in certain context, discursive
danger, and I will also show the way author attracts attention to the elasticity of
the artwork by using the dangerous themes.
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MAJA RISTIC

Primenjeno pozoriSte VS novi mediji

Osnovni cilj rada je da analizira i utvrdi veze izmedu oblika primenjenog
pozorista isadrzajaijezika novih medija. Zbog snaznog razvoja i usloznjavanja
medijskog sveta, danas se bitno promenio i pogled na pozoriste i njegovu
»Stvarnost”. Zbog toga se od pozorista danas zahteva puno vise od jednostavnog
sagledavanja samog kazaliSta, iznoSenja dramskog teksta i ideja reditelja na
,»klasi¢an nacin”. Od pozorista se danas zahteva i ocekuje angazman: politicki,
socijalni, psiholoski, alii ,,nova forma” koja bi odgovrila senzibilitetu pozori$ne,
ali i medijske publike. Primenjeno pozoriste treba da odgovri na probleme
stvarnosti 1 priblizi se temama koje tiSte Coveka u neliberalnom kapitalizmu
u kome belezimo brzi protok informacija, senzacionalisticke sadrzaje u svim
medijima , interaktivnosti novih medija. Predmet istrazivanja ovog rada
podrazumevanje istrazivanje i analizu formi primenjenog pozorista (eng. applied
theatre) koje je poslednjih dvadeset godina uslo u Siroku primenu (kao nau¢ni
termin i kao prakti¢na disciplina) pogotovo u anglosaksonskoj literaturi. isto,
koliko i novi mediji da uti¢e na reSavanje brojnih problema, pojedinih socijalno
—ugrozenih grupa (dece, Zena, samohranih majki, Zena Zrtva nasilja).

Applied Theatre VS New Media

The main gola of this work is to analyze and establish conecrion beetween forms
of appleied theatre and the content with language of new media. Due to the
strong development of the comlexity of the media word today is sindnificantly
changed the views of the theatre ant the reality. Therefore, the theatere today
requires much more than looking at the theatre, presenting dramatic text and
ideas on the ,,clasical mode”. From the theatres today is requires engagement:
political, social, psychological and form that repleied demands of theater, and
media audiences. Applied theater must give a unsserse on reality and be closer
to evriday issues, the speed of information flow, sensationalism, interactive new
media. The subject of research is exploring forms of applied theater that the past
twenty years entered the practis aplication and experienced generally widely
used especially in Anglo — Saxon literature. Applied theater is ,,umbrella” term
for a large number of performing practices wich is an essential feature of sertain
practical side, nature, as well as the aplication performing the metodology and
its tehniques with some very specific social social goals.
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NINA SKORUP

Iskustvo medija

Teorija i praksa, forma i sadrzaj, mainstream i avant garde, percepcija i recepcija,
cenzura i sloboda, genijalnost, magija i mediokritet, istina i laz, kolektivna
stvarnost i onkraj nje, polje mogucnosti i konstrukcija.

Proffesional Media Experience

Theory and practice, form and content, mainstream and avant garde, perception
and reception, censorship and freedom, genius, magic and mediocrity, truth and
lie, collective reality and beyond, field of possibilities and constructions.
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IVANCICA SLUNJSKI

Utjecaj kulture i sociokulturnog okruZenja na percepciju

Kultura i sociokulturno okruzenje na razne nacine obikuje i utjeCe na percepciju,
izazivajuéi razlicite kognitivne, emocionalne i motivacijske reakcije promatraca.
Kulturna odredenost razlicitih strategija paznje i razliitih aktivnosti neuralnog
mehanizma utjece na formiranje nasih perceptivnih sudova, te uzrokuje
kulturalne razlike u percepciji (npr. Azijska drustva u odnosu na Zapadna), a
time 1 kulturno specifi¢na ponasanja. Tema o kojoj govorim zasniva se na ideji
sociokulturnih afordancija, $to ozna¢ava mogucnosti koje kulturalno okruzenje
nudi za razlic¢ita ponasanja i akcije pojedinca temeljena na perceprivnom procesu.
Kulturni utjecaj na percepciju smatra se da je voden upravo afordancijama
okruzenja u kojem Zivimo.

Influence of Culture and Socio-cultural Environment on
Perception

Culture and sociocultural environment in various ways influences and affects
the perception, causing different cognitive, emotional and motivational reactions
of the observer. The cultural determinism of different patterns of attention and
the various activities of the neural mechanism affects the formation of our
perceptual judgments, causes cultural differences in perception (comparing East
Asian and Western societies) and therefore culturally specific behaviors. The
theme I speak of is based on the idea of cultural afforances, the opportunities
that the sociocultural environment afford for different behaviors and actions
of an individual, based on the perceptual process. The cultural influence on
perception is thought to be guided by the affordances of the environment in
which we live.
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BERISLAYV SIPUS

Glazba i druge umjetnosti

Naslov teme mogao bi glasiti i ovako: ,,Muzika i druge discipline*. Mi mislimo,
skladamo, realiziramo i slusamo muziku . Ona je preuzela od drugih disciplina/
umjetnosti mnoga pravila, iskustva stvarajuéi tako svoj vlastiti svijet .

Cini se stoga da bi Glazba mogla biti ne samo jedna od umjetnosti, ve¢ i
umjetnost svih umjetnosti.

Koje su pretpostavke glazbenog stvaranja?

Treba li prije stvaranja glazbe nauciti misliti, gledati, Citati, crtati, raunati,
slusati, kretati se, plesati, igrati se?

Music and Other Arts

Topic title could be pronounced like “Music and other disciplines”. We think,
composing, realizing and listening to music. She has taken on many disciplines
/ art many rules, experiences, and thus creating her own world.

It seems therefore that Music could be not only one of the arts, but also the art
of all art.

What are the basics of music creation?

Is it necessary to learn to think, to watch, to read, to draw, to count, to listen, to
move, to dance, to play, before the making of music?
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FULVIO SURAN

Quo vadis digitalis homine?

Da bi razlozno razmisljali o metafizici nase digitalne ere - tko smo mi?
odakle dolazimo? ali prije svega: kamo idemo? — treba primijetiti da veéina
ljudi umjesto interakcije s dosadnom okolinom, udubljuje se u neprestanoj
i nervoznoj interakciji Covjek-stroj, Sto je postala univerzalna osobina
Covjecanstva. Radi se naime o antropologiji ‘homo digitalisa’ o kojoj ¢e se
ovdje raspravljati, tj o moguénostima / opasnostima sve neodredenijih granica
izmedu online i offline Zivota $to neumoljivo mijenja i samu viziju svijeta,
koja u Descartesa (ratio) a ne u Bacona (experientia) ima svoj presedan. O tim
mogucénostima / opasnostima bit ¢e ovdje rijec.

Quo Vadis Digitalis Homine?

To think about the metaphysics of our digital era — who are we? where do we
come from? but, first of all, where are we going? — we have to notice that the
majority of people, instead of interacting with the boring surroundings, is deeply
focused on a neverending and nervous human-machine interaction, which has
become a universal human trait. Unluckily, the discussion here will be about an
anthropology of the homo digitalis, that is, about the possibilities/dangers of the
undefined boundaries between the online and the offline life that unavoidably
changes the same vision of the world, which finds in Descartes (ratio), and not
in Bacon (experientia), its predecessor.
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RAJKA SVRLJUGA
Popularni mediji

Kraj 19. stolje¢a vazan je za razvoj onoga §to danas zovemo elektroni¢kim
medijima. Guglielmo Marconi 12. prosinca 1901. godine odasilje prvi radijski
signal preko Atlantika, $to se smatra pocetkom radija. Radio ¢e dozivjeti uzle
i uspon u 20. stoljecu te odigrati jednu od kljuénih uloga u Prvom i Drugom
svjetskom ratu. Berol Brecht je oduSevljen medijiem radija, za koji je smatrao da
¢e donjeti revoluciju u drustvenim odnosima te omoguciti stvaranje otvorenog
drustva. Kniga Mildred Clary Mozart-Svjetlo Bozje (2004). nastala je na temelju
svakodnevnih radio emisija u povodu 200.0bljetnice Mozartove smrti. Danasnji
radio dobiva pojacanje u obliku internet radija i online streaminga.

Popular Media

The end of the 19 th century is important for the development of what we call
eletronic media . On decembar 12.1901. Guglielmo Marconi transmitting the
first radio signal across the Atlantic, which is considered to be the beginning
of the radio. The radio will experience the rise of the 20th century to play
one of the key roles in the First and Second world war. Bertth Brecht was
delighted with the radio media he thought he would bring a revolution in social
relationships and enable the creation of an open society. Book of Mildred Clary
Mozart-Light of God (2004). it was born on based on the everday radio shows
on occasion of the 200th anniversary of Mozart’ s death. Today’ s radio gets
reinforcement in the form of internet radio and online streaming media.
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DARIO TERZIC

Interpretacija kromatskih kodova kroz historiju i u
razli¢itm modernim drusStvenim kontekstima

Boje su presudne kod onoga §to mozemo nazvati ,,vizualizacijom identiteta“.
Brojne su naucne discipline koje se (izmedu ostalog) bave i bojama. Kromatika
kao disciplina /posvecena bojama u komunikaciji/ je novijeg datuma. DrusStveni
kontekst ¢ini boju znacajnom, daje joj socijalnu definiciju, smisao; stvara
kodove 1 vrijednosti. Poruke koje stizu do nas sadrze razliCite kodove, a oni
mogu biti dominantni (prihvatamo ih po defaultu), pregovaracki (prihvatamo
ih djelimi¢no) i opozicionalni (odbijamo ih). Ako u jednoj poruci mijenjamo
boju (zastava, automobil, dres), mi zelimo promijeniti i poruku. Nesporazumi
nastaju kada dvije strane u komunikaciji razli¢ito shvataju jedan znak, poruku
(tzv. ,,sumovi u komunikaciji‘ po Schramu). Do konflikta nas najces¢e mogu
dovesti razlike u interpretaciji ¢injenica.

The Interpretation of Chromatic Codes throughout History
and in Different Modern Social Contexts

Colors are crucial to what we can call “visualization of identity”. There are
numerous scientific disciplines which, among other things, deal with colors.
Chromatics as a discipline dealing with the role of colors in communication
is of recent origin. The social context makes color important, gives it a social
definition and meaning,— creates codes and values. Messages which we receive
contain different codes, and these codes can be dominant (we accept them by
default), negotiating (we accept them partially) and oppositional (we reject
them). If we change the color in one message (flag, car, kit jersey), we want
to change the message as well. Misunderstanding arises when two sides in
communication understand a single sign or a message differently (the so-called
“noise in communication” according to Schram). Differences in interpretation
of facts can lead to a conflict.
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TANJA TODOROVIC

Demaskiranje realnosti u Sloterdajkovoj filozofiji

U Sloterdajkovim analizama mozemo da razlikujemo dvostruku funkciju
medija. Sa jedne strane istice da mediji mogu da imaju negativnu ulogu: oni
prikrivaju ,,istine” postojaéeg sveta. Pod obiljem informacija gubi se vaznost
celine desavanja i covek postevropskog sveta koristi medije za zabavu, igru i za
maskiranje onoga §to se zbilja dogada. Informacije sluze Cisto radi informacija i
takvo fragmentarno misljenje onesposobljava subjekta da se suoci sa realnoséu.
Sa duge strane, uloga medija moze da bude i konstruktivna. Savremeni mediji
imaju sposobnost da razobruée postojace zatvorene Seme koje rade u cilju
obogotvorenja drzave ili neke posebne institucije. Ako se informacije na pravilan
nacin sloze i uobli¢e pokazuje se da vest ne mora biti fragmentarna ve¢ da
moze da predstavlja jedinstvo. To jedinstvo je zivo i u kretanju jer novi sadrzaji
konstituisu okvire kroz koje se onda moze posmatrati odreden fenomen. Tako
se iz maskirane realnosti ulazi u proces raskrivanja istine, taénije demaskiranja
istine od slojeva zabluda kojima se prezentuje stvarnost.

Unmasking Reality in Sloterdijk’s Philosophy

In Sloterdijk’s analysis, we can distinguish the dual function of the media. On
the one hand, media can have a negative role: it conceals the “truths” of the
existing world. Under the mass of information the importance of the entirety of
events is lost, where the post-European man uses media to entertain, play, ore
mask reality. In that context, information serves itself; its purpose is to flow.
Such “fragmentation” disables the subject to face reality. On the other hand,
the role of the media can be constructive: Contemporary media has the ability
to dilate existing closed schemes which act as to deify the state or a specific
institution. If information is properly matched and molded the news does not
have to be fragmentary, rather it can represent oneness. That oneness is alive and
in motion because new contents constitutes the frames through which particular
phenomenon can be observed. Thus, from the masked reality, it enters the process
of revealing the truth, namely unmasking the truth from the layers of layers of
delusions that hide (or represent) reality.
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MATEJA TOMSIC AKENGEN

Komunikacija s prirodom iz doba kada su ‘bogovi jos Zivjeli
na Zemlji’

Na svijetu jos postoje kulture, koje su sa¢uvale simboliku, mitologiju, oralnu
kulturu i prenose je kao zivu praksu. Jedna od takvih kultura sauvana je u
africkom narodu Joruba kao Ifa filozofija. Njihova filozofija o zivotu, ¢ovjeku
i ljudskoj sudbini sloZeni je skup bogate mitologije sa sustavom divinacije
koja je medij izmedu duhovne biti osobe i njezina uma. Vidjet ¢emo filozofiju
zivota slozene simbolike koja od davnina promatra, proucava arhetipove
energija i njithovu manifestaciju kroz covjeka, nac¢ine komuniciranja s prirodom,
neodvojivu povezanost fizickog i duhovnog. Ovaj jos uvijek zivuéi sustav
temelji se na sliénim principima i pogledu na Zivot koji susre¢emo u mitologiji
starih Grka i Rimljana. O njemu pricaju i ostaci arheoloskih nalazista jos starijih
kultura i civilizacija. Kulture i filozofije koje svoj sustav Zive u praksi, odli¢an
su klju¢ za ucenje i razumijevanje medija koje su nam ostavili nasi preci.

Communication with Nature from the Era When ‘Gods Still
lived on Earth’

There are still cultures in the world that have preserved symbolism, mythology,
the culture of oral transmission as a living practice. One of these is the IFA
philosophy, preserved by the African people of Yoruba. Their philosophy of
life, man and human destiny is a complex set of rich mythology and a system
of divination as a medium between the spiritual essence of man and mind. In
the lecture we will highlight the ways of communicating with nature and the
inseparable connection between the physical and the spiritual, the complexity of
symbolism and philosophy that has long been observing and studying archetypal
energy and their manifestation through man. This still living system and way
of life is based on similar principles and the view of life that we encounter in
Greek and Roman mythology, as well as the remains of archaeological sites of
even older cultures and civilizations. The still living cultures and philosophies
are a great key to learning the understanding of this medium.

74



NENAD VERTOVSEK I IVANA GREGURIC

Znanstveno-tehnicka i medijska buduénost Covjeka i svijeta

Znanstveno-tehnicka buducénost donosi Cesto i teSko zamislive socijalno-
filozofske posljedice. Okvire medijskih promjena u vrlo bliskoj buduénosti koji
ée bitno promijeniti i sadasnje medijsko posredovanje Covjeka i Svijeta tesko
je predvidati, ali je to neizbjezno. Tehnolosku i biolosku stvarnost nadolazeceg
doba ne mozemo promatrati izdvojenu prema svim socioloskim, psiholoskim
ili medijskim aspektima drustva i pojedinca. Kakve ¢e biti te nepovratne
posljedice u umrezenoj stvarnosti medija i ljudi u bio-etickom smislu? Kako
ve¢ sada promisljati covjeka, ljudsku zajednicu i mega-globalizirani svijet koji
se pojavljuje? Blizimo se velikoj “tocki preokreta” u kojoj ¢e se preispitivati
Sto je ljudski zivot i moguca koegzistencija umjetne i prirodne inteligencije i
kakva ¢e biti medijska slika takve Stvarnosti. Ho¢emo li traziti nove okvire
heideggerovskog doba Slike svijeta, vratiti se postavkama kibernetike Wienera,
mozda i reafirmirati neke tradicionalne postavke. Koliko smo spremni za to?

Scientific-technical and Medium Future of Man and the
World

The scientific-technical future brings often and hardly imaginable social-
philosophical consequences. The frameworks of media changes in the very
near future that will significantly change and the current media intermediation
between Man and the World — it is hard to predict, but it is inevitable. The
technological and biological reality of the upcoming era cannot be observed
apart from all sociological, psychological or media aspects of society and the
individual. What will be the irreversible consequences of the networked reality
of media and people in a bio-ethical sense? How we can think still today about
a man, a human community, or a mega-globalized world that appears? We are
getting closer to a big “turning point” in which the human life and possible
coexistence of artificial and natural intelligence will be re-examined, and what
the media image of such a Reality will be. Whether we will looking for new
frames of the Heidegger era of the Image of World, to return to Wiener cybernetic
settings, maybe to re-confirm some principles of traditional philosophy. How
much are we prepared for it?
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DARIO VUGER

Doba filma svijeta: Guy Debord i obrana ideje DruStva
spektakla

U ovom radu autor ¢e - na tragu promisljanja Guya Deborda i njegova filma
odbacivanja svih kritika i pohvala izrecenih o filmu Drustvo spektakla -
ponuditi specifi¢no citanje suvremenog drustva, a kako ga danas opisuju neki
od prominentnih teoreticara ekonomije medija poput Jonathana Bellera i
Jonathana Craryja, no ovdje sa utemeljenjem u kasnoj situacionistickoj misli
prvog francuskog filozofa medija. Film kao medij i simptom drustvene zbilje
dvadesetog kao i dvadesetiprvog stoljeca u misli Guya Deborda zauzima
posebno mjesto, spoja teorije i prakse u temeljitoj dekonstrukciji drustvenih
uvjeta proizvodnje same teorije i takozvane drustveno angazirane prakse. Svaki
je film, stoga upravo nositelj tezine koja odgovara njegovoj epohi. Upravo je
Debordov film, film posvecen odbijanju ikakvog izraza komentara ka njegovom
filmu Drustvo spektakla - koji sam ostaje kao spomenik rekuperaciji studentskih
prosvjeda 1968. - simptomatican spis i opis vremena ravan Heideggerovom
Dubu slike svijeta, jednim od autora sa kojim su situacionisti svakako imali
skrovit, ali siguran dijalog.

The Age of World Film: Guy Debord and the defence of the
Notion of The Society of the Spectacle

In this paper, the author will offer a new and specofoc reading of the
contemporary media society, the society as it is understood by some of the most
prominent thinkers of the media-economy like Jonathan Beller and Jinathan
Crary, but here with a foundatiin in late situationist thought of the first french
philosopher of the media, Guy Debord. Film as the media and the symptom of
the contemporary society takes an essential place in the thought of Guy Debord,
that of the mixture of both theory and practice in the thorough deconstruction
of the conditions of production of the theory and practice as a socially engaged
and progressive construct. No film is, therefore, more difficult than its era. It
is exactly the Debords film Refutation of All the Judgments, Pro or Con, Thus
Far Rendered on the Film “The Society of the Spectacle” a notible work and a
description of the time in close relationship with the Age of the World Image,
written by Martin Heidegger with the more or less same didactic intent.
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JURE VUJIC

Geopolitika numerickog prostora i vladavina algoritama

Numericki mediji mogu simulirati sve detalje drugih medija, kumulirajuci
sve prethodne kalsi¢éne medijske funkcije ( televizija, pisaéi stroj, itd..), i tom
smjeru osvajaju do sada nedostizive prostore reprezentacije i izrazaja. Takav
kapacitet numerickih medija za digitalno programiranje kroz modularnih
struktura, svih prethodnih funkcija klas¢inih mas-medija uspjevaju putem mrezne
rekonfiguracije i kulturalnog transkodiranja, predociti retrospektivnu sliku
svijeta i kulture u povjesti covjecanstva. Inter-konektivnost izmedu numerickih
medija i internetskih mreza predstvalja planetarnu virtualnu mrezu koji neki
usporeduju sa « svjetskim kolektivnim korteksom ». Medutim, s obzirom
na rastuc¢u gustocu i kompleksnost, numericki mediji kao projekcija nove
paradigme meta-medija, postaju sve hermeticniji i sloZeniji u njithovom dubokom
funkcioniranju i interpretiranju. Postupna autonomizacija i emancipacija od
svojih kreatora i operatora, otvara proces u kojem nastaje zagonetna umjetna
inteligencija kao uvod u novu vladavinu algoritama. Rije¢ je o uvodu u novu
virtualnu geopolitiku cyber-prostora u kojem su strategije osvajanja i monopola
nad informacijama postali suparnicki prostor igre mo¢i izmedu sluzbenih
drzavnih aktera i drugih asimetri¢nih aktera.

Geopolitics of Numerical Space and Rule Algorithms

Numerical media can simulate all the details of other media by cumulating all
the previous classical media functions (television, typewriter, etc.), and in this
direction, they are overwhelmed by the unmatched spaces of representation
and expression. Such capacity of numerical media for digital programming
through modular structures, the previous functions of the classical mass media
succeed through the network reconfiguration and cultural transcoding, to present
a retrospective picture of the world and culture in the history of mankind.
Inter-connectivity between numeric media and internet networks implies a
planetary virtual network that some compare with “the world’s collective
cortex”. However, given the increasing density and complexity, numerical media
become more hermetically and more complex in their deep functioning. The
procedural autonomy and emancipation of its creators and operators opens the
process of creating a mysterious artificial intelligence as an introduction to the
new reign of algorithms. It is an introduction to the new virtual geopolitics of
cyber space where the strategies of conquest and the monopoly over information
become the rival space of power between official government actors and other
asymmetric actors.
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BORISLAV VUKOJEVIC i VUK VUCETIC

Elementi diskriminacije roda, rase i morala u popularnoj
medijskoj kulturi

U ovom radu problematizujemo poziciju televizijskih serija u odnosu na mo¢
koju imaju kada je u pitanju predstavljanje rasnih pozicija, zatim nijansiranje
rodnih uloga i predstavljanje dominantnih moralnih tipova. Marcelo Foa
(2017) u knjizi ,,Gospodari medija“ uspjesno argumentuje stav da americka
zabavna industrija (Holivud) nije nezavisna, nego da motivi koji se prozimaju u
popularnoj kulturi zavise od (ne)odobravanja ekonomskih i politickih mo¢nika.
Imajuéi to u vidu, ovdje analiziramo medijske proizvode kompanija HBO i
Netflix koji iako ne pripadaju zvani¢noj holivudskoj produkciji, mozemo ih
posmatrati kao dio ideoloski iste produkcijske ,,kuhinje*. Predmet istrazivanja
u ovom radu je predstavljanje morala, roda i rase u popularnim televizijskim
serijama, konkretno u planetarno popularnim serijama Igra prestola (HBO) i
Tudinske stvari (Netflix).

Elements of Discrimination of Gender, Race and Morale in
Popular Media Culture

In this paper we analyze the position of television series in relation to the
power they have in raising positions of race, the tone of gender roles and the
representation of the dominant moral types. Marchelo Foa (2017) in the book
“The Masters of the Media” successfully argues that the American entertainment
industry (Hollywood) is not independent, but that the motives that permeate the
popular culture depend on (un) approval of economic and political powers. With
this in mind, here we analyze the media products of HBO and Netflix, although
not belonging to the official Hollywood production, we can consider them as
part of ideologically the same production “cuisine”. The subject of research in
this paper is the presentation of morale, genus and race in popular television
series, specifically in the planetary popular series Game of Thrones (HBO) and
Stranger Things (Netflix).
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VUK VUKOVIC

Filozofija (medijske) distopije: druStveni Zivot izmedu
Sluskinjine price i Crnog ogledala

Marshall McLuhan, u okviru svog tehnolosko-deterministickog pogleda na
svijet, afirmisao je tezu da smo preko raznih medija produzili svoja ¢ula ¢ime
smo dozvolili tehnologiji da utice na nas psihicki i drustveni sklop. Ako su mediji
zaista covjekovi produzeci ,,bilo koze, ruke ili noge”, kako ovaj autor apodikticki
tvrdi, postavlja se pitanje do ¢ega dovodi njihova amputacija?

Cilj ovog rada je da refleksivno zahvati drustveni zivot i ovjeka, kao elementarnu
antropolosku kategoriju, a u odnosu prema apsolutnom prisustvu/odsustvu
savremenih medijskih tehnologija. Ovim se, na nivou teme i ideje, direktno
bavi antologija Crno ogledalo i indirektno Sluskinjina prica, serija radena po
romanu Margaret Atwood. Bilo da govorimo o tehnoloskoj simulaciji svijesti i
psihickim implikacijama zavrsne faze ¢ovjekovih produzetaka i/i dehumanizaciji
(zenskog) i tijela i duse u totalitarno-teokratskoj drzavi, svakako se oslanjamo
na medije i tehnologiju, $to je polazista tacka promisljanja drustva koje, u oba
slucaja, mozemo okarakterisati kao distopijsko.

Philosophy of (Media) Dystopia: the Social Life between The
Handmaid’s Tale and Black Mirror

Marshall McLuhan, within his technological-deterministic view of the world,
affirmed the thesis that through various media we extended our senses by
allowing technology to influence our psychic and social personality. If the
media were truly human extensions “of any skin, hand or foot”, as this author
apodictically claims, the question arises as to what is their amputation?

The aim of this paper is to critically reflect social life and human, as an
elementary anthropological category, in relation to the absolute presence /
absence of modern media technologies. Are we speaking of anthology Black
Mirror which directly deals with these topics and ideas, or Handmaid's story, a
series based on the novel Margaret Atwood? Whether we are talking about the
technological simulation of consciousness and the psychological implications
of the final phase of man’s extensions or dehumanization of (feminine) body
and soul in a totalitarian-theocratic state, we are certainly relying on the media
and technology, which is the starting point of thinking society, which in both
cases can be characterized as dystopia.
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DIVNA VUKSANOVIC i DRAGAN CALOVIC
Filozofija medija: mediji i dosada

Jedno od opstih i na relativno neodredeni nacin postavljenih pitanja, a
povezanih s generalnim o¢ekivanjima od savremenih medija, ti¢e se njihovog
uticaja na recipijente, konzumente, prozumere i korisnike medijskih alatki i
usluga. Tradicionalno gledano, od medija se trazi da informisu, poduce, ali i
zabave. Nekada su ove funkcije medija fuzionisane, a nije retkost da se mediji
specijalizuju za pojedine vrste programa — informativnih, umetnickih, sportskih,
i sl., kakav je slucaj s televizijom, na primer. Takozvana industrija zabave,
medutim, ¢ini se da ne ostvaruje svoju osnovnu funkciju jer je zabava uslovljena
profitom: u okvirima ove industrije, ne moze se zamisliti takva zabava koja,
istovremeno, nije i komercijalnog karaktera. To, ujedno, suzava mogucnosti
da zabava bude nesto drugo do puki komercijalni proizvod, tj. roba. Recju,
zabava postaje uniformni, jednodimenzionalni poligon za troSenje novca i
slobodnog vremena. U seriji interakcija koje nudi, svet zabave se preokrec¢e u
svoju suprotnost — dosadu, koja tezi ispunjenju vremena. Dosada tako postaje
drugo ime za vreme ,,uzivanja‘“ i ,,zabave*, praznina koja kao bezdan guta, bez
razlike, sve medijske forme i sadrzaje.

Philosophy of Media: Media and Monotony

One of general and relatively unspecified questions, which is connected to wide
spread expectations of mass media, is how contemporary media influence public,
consumers and media users. From traditional point of view, mass media should
inform, educate and entertain. In some cases, these media functions are conjoint,
but specialized media for particular tipes of programme — informative, artistic,
sports etc., like specialized TV channels per example, are not rare. However,
so called entertainment industry, seems to failed in providing its function, and
the reason is that variety of non profit ways of entertainment are excluded. This
further leads to specific understanding of entertainment as commercial product,
i.e. commodity. Hence, entertainment becomes uniform, one-dimensional field
for spending money and free time. By its offer, world of entertainment turns into
its opposite — monotony, that fulfills our time. Seems that monotony replacing
time for joy and entertainment, it becomes emptiness that swallows all media
genres and contents.
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ENIS ZEBIC

Pero kao politicki aktivizam ili pero umjesto politickog
aktivizma

Krséanski socijalizam nije se u kratkim razdobljima politickog pluralizma u
Hrvatskoj u 20. stolje¢u uspio artikulirati kao relevantna politicka opcija, cemu
je pogodovala i zabrana Hrvatske pucke stranke 1929. godine, koja je kao jednu
od svojih, kurija*“ imalai onu kr§¢ansko-socijalnu namijenjenu radnistvu. Medu
rijetkima, zagovornik krS¢anskog socijalizma ostaje Sibenski ¢asopis ,,Socijalna
revija®“ (1931-1937, zabranjen god. 1934-1935) kojeg ureduje ,,puckaski*
politicar mlade generacije Bozo Dulibi¢. Zasto je angazman ostao samo na
casopisu, kako to da se nije napravilo korak prema politickoj organizaciji, koji
je (tada i sada) doseg pisane rijeci, zasto je (tada i sada) tako tesko od rijeci
kao djela prijeci na djelo?

Writing as Political Activism or Writing Instead of Political
Activism

Christian socialism was not able to articulate itself as a relevant political opinion
in the short periods of political pluralism in Croatia in the 20th century, especially
after ban of Croatian People’s Party (Hrvatska pucka stranka) in 1929, which,
as one of its “curia” had Christian-social one aimed for workers. . Among few
remaining, the proponent of Christian socialism remains Sibenik magazine
“Socijalnarevija” (1931-1937, forbidden in 1934-1935), edited by the “puckasi”
politician of the younger generation Bozo Dulibi¢. Why did the engagement
stop on the magazine, how come it did not make a step towards the political
organization, how far is the reach (then and now) of the written word, why is
it (then and now) so difficult to step from word as action to action itself?
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VELJKO ZVAN

Sezdesete danas

Sezdesete su godine s kulturoloskog, sociologkog i filozofskog stajalista
najzanimljivije razdoblje prosloga stolje¢a. Kratko razdoblje u kojem je Covjek
nacas postao subjekt vlastitog zivota i ljudske vrijednosti suprotstavio kako
tradiciji 1 obi¢ajnosti tako i sveobuhvatnom trzisnom gospodarenju stvorilo
je temelje novoj kulturi koju i danas zivimo. Kako u dana$njem povijesnom
kontekstu, zasicenom medijskom slikom u kojoj je rije¢, pojam, misao postala
anakrona vidimo Sezdesete. Je li ih uopée moguée razumjeti? Zelimo li ih
razumjeti?

The Sixties Today

From the cultural, sociological and philosophical point of view the Sixties era
is the most interesting part of the last century. This is a short time period the
man for a moment became a subject of his own life and he opposed humanistic
values to tradition, ordinariness and ever present market. The fundaments of the
new culture were developed in which we are still living today. How can we look
at this era in today’s historical context which is saturated with media images
and word, thought and concept became anachronisms? Is it even possible to
comprehend that time? Do we wish to comprehend it?
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